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1.0INTRODUCTION

Tourismandtouristarewords,whicharecommonlyheardormentioned,inevery
daylife.Pickupanynewspaperandyouwillfindsomereferenceintourism(e.g.T
ribuneofeveryWednesday/FridayoftheweekandVanguardofFridayofevery
week)i.e.inrelationtogovernmentpolicy,touristarrivals,products,destination,
impactoneconomy,hospitalityofthelocalpeopleetc.Buthowoftenhaveyouatt
emptedtounderstandthemeaningoftourismoraskedthequestionwhoisatourist
?Well thisunitattemptstodefineforyouthewords"tourism"and"tourist"bothte
chnicallyaswellasconceptually. Thenit
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goesontocomprehendtheconceptsrelatedtotourismanditscharacteristics. Ital
sotakesintoaccount,thedifferenceformsandtypes
oftourismalongexplainingtoyouthetermsliketouristdestinationandtouristpro
duct,etc.knowledgeoftheseaspectsisamustforatourismprofessionalaswellas
foranyoneinterested inpursingTourismstudies.

2.00BJECTIVES

Afterreadingthisunityouwillbeableto:

. Definetourism

. Understandthetourismphenomenon

. Explainthecharacteristicoftourism

. Outline thereasonsforthegrowthoftourism

. Definethedifferentmotivationsthatdeterminetheincreasingdiver
sityoftourism

. UnderstandtheoriginanddevelopmentofMassTourismandPacka
geholiday

3.0MAINCO NTENT
3.1TourismPhenomenon

Tourismisconcernedwithpleasure,holidays,atravelandgoingorarrivingsom
ewhere.Thesearethemotivationsthatmakepeopleleavetheir*normal“placeo
fworkandresidenceforshort-termtemporaryvisitsto"other*places.

Tourismisconcernedwithconsuminggoodsandservices.

Forexample,youneedsomemodeof transport,someformof
accommodationtostayandsoon.However,theonlyreasonforthe
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consumptionofsuchservicesandgoodsisthatwehaveapleasurableexperience
orthatweenjoyourselves.Apartoftheenjoymentisinthefactthatthesegoodsan
dservicesaredifferentfromwhatwetypicallyconsumeeveryday.Anotheraspe
ctofourenjoymentisthatwe:

. lookatasetofdifferentlandscape,culturesandlifestyles,andseediff
. erentpeopleandhearotherlanguages,etc.

Becauseweare"goingaway"whatwelookatandexperience
becomessomethingoutoftheordinary,somethingunique.Infact,wedoantici
patethenewexperienceandtheseleadsustoviewitwithgreaterinterestandcur
losity.However,fewofusrealizethatintheproductionofthispleasantexperie
nce,manyprofessionalsandexpertshelptodevelopandconstructourviewing
.Howthisexperiencehaschangedanddevelopeddependsonavarietyoffactor
slikewhich:

. historicperiodwearelookingatsocialg
. roupswebelongto
. societywelivein

Thetouristgazeis,therefore,ona"difference"i.e.,thedifferencebetweenthep
racticeoftourismandothernon-
tourismsocialpractices,likepaidworkanddomesticlifeorlikethedifference
betweentakingabustogoforworkandtakingabustoatouristdestination.

Tourism,asasignificantsocialphenomenon,involvesatemporarybreakwith
normalroutinetoengagewithexperiencesthatcontrastwitheverydaylife,wit
hthe mundane.

Almostalltraveltypes-
theexplorer,thepilgrim,themonk,themerchant,thestudent,themissionary,th
ehermit,therefugee,theconqueror,thecureseeker,etc.canbeprototypesofthe
moderntourist.

3.2WhatisTourism?

Well, thetermtourismcomprisesseveralsocialpractices.Allthesehave
theminimalcommoncharacteristicthattheyaredifferentandtheyaredepartur
efromnormallife. Theseminimalcharacteristichelpustodefinetourism,whic
haccord ingtow.T.0(WorldTour
ismOrganization)isthemovementofpeopleawayfromtheirnormalplace
ofresidenceandworkforaperiodofnotlessthan24hoursandnot
morethanlyear.

Tourisminfactisaleisureactivitybecauseitcoexistwithitsopposite,thatisreg
ulatedandorganizedwork. Thisshowsusthatinmodernsocieties,workandlei



sureareorganizedasseparateandregulatedareas
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ofsocialpractice. Theyarelocatedinspecificplacesandperiodsoftime. Tourism
involvesthemovementofpeopleto,andtheirstayatvariousdestinations. Thisin
volvesajourneyandservicesliketransport,
accommodation,cateringandviewing,etc.thejourneytoandstayatasiteisoutsi
dethenormalplaceofworkandresidenceforashortperiod. Thereisaclearintenti
onwhen"goingaway""toreturnhome".Wemustrememberthattourismsitesare
notconnectedwithpaidworkandtheypreferablyoffersomecontrastwithsitesw
hereaperson'sworkandresidencearelocated.

Asubstantialproportionofthepopulationengagesingoihgawayonholiday.He
nce,newsocializedformsoftheprovisionsforgoodsandservicesaredevelopedi
nordertocatertothemasscharacteroftourismpractices. Thetourististherefore,
differentfromthetraveler,becausetravelhasanindividualcharacterwhereasto
urismhasamasscharacter. Tourismisdirectedatplaceschosenfortheanticipati
on(oftenbuildondaydreamingandfantasy)ofintensepleasurebecausesuchpla
cesaredifferenttowhatwenormallyencounter.Suchanticipationissustainedth
roughavarietyofexperiences,whichinfluenceourdailyliveslikefile, T.V ficti
on,magazines,records,videos,etc.whichconstructsandreinforcesourimageof
atourist destination.

Thetourist'sgazeisdirectedtowardsalandscape,atownoraneventbypointingo
utthosefeaturesthatseparateitfromeverydaylife. Whilstmanyfeaturesarevie
wedbecausetheyareoutoftheordinary,thereismuchmoreemphasisonthevisua
lelementsbecausewehaveseenifbeforethroughphotographs,postcards, films,
etc.infactwerecapturethesitethroughpersonalexperiences. Tourism,therefor
e,alsoinvolvestherecognitionandcollectionofsignsthatrepresentarealityofan
othertimeandanotherplace.Forexample,camelridesinthedesertforapersonw
horesides inthehills.

Anumberoftourismprofessionalsemergeanddevelopthesesigns. Theyattemp
ttocreatenewandnewerobjectsfortheconsumptionofthetourist'sgaze. Whatth
eyproduceandwhyitbecomesanobjectoftourism,orwhyitbecomepopulardep
endsonthecompetitionbetweenthe traveltradefortheattentionofthe
touristontheonehand,andontheother,thechangingclass,
genderandgenerationaldistinctionsoftastewithin thegroupor
potentialvisitors.Forexample,onemaystayinafivestar
hoteloraguesthouse,onemaytakeapilgrimage
orbeachholiday,onemaygoonapackagetourortakeatrekkingholidayalone.

Finally,tourismhasalsobecomeastatuessymbolinmodernsocietyandthought
obenecessarytooneshealth. Today,40%offreetimeisdevotedtotravelindevelo
pedcountries.429billionin1990andbythe
year2000tourismserviceswillprobablybethelargestsourcesof
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employmentintheworld. Thesestatisticsreflectthefactthatmanynewtourist
s'sitesareopeningallovertheworld,andtourism isnowaglobalphenomenon.

SELFASSESSMENTEXERCISE

Mentionanddiscussthosethingsthatmotivatepeopletoleavetheirnorma
Iplaceofworkandabodefortemporaryvisitsto otherplaces.

3.3 Concepts

Film,pleasureandentertainmentare concepts popularlyassociated
withtourism.ManywriterslikeBoorstinandBaudrillandhavesaidthatbecaus
etouriststravelinguidedgroupsisolatedfromthehost
environmentandpeople,becausetheyareencapsulatedinplaces,hotelsandair
conditionalbuses,theyremaininan"environmentalbubble".Suchtouristsloo
kforwesternfacilitieswherevertheygoandthereforetheyparticipatein*pseu
do-
events"becausetheydonotencountertherealworldonthestreetlevel. Asconse
quences,touristentrepreneursandthelocalpeopleproducedisplaysforgullibl
etourists.These,overtimeandwiththehelpofthemedia,becomeimageswhich
arethebasisofillusionsassociatedwiththesiteswheretourismoccurs. Thus,th
ereisaparadoxinunderstandingtourismwhichisdefinedbyitsopposite,work
androutine;yetitisengagedinreproducingthefamiliar(likehotel,etc.)whichi
nsulatethetouristfromthestrangenessofthedestinationorthehostenvironme
nt.

Themasssocietytouristislocatedinaverysecuredandprotectedenvironmen
twherethissensesarenecessaryrestricted. Thetouristneverleanstodeciphert
hecomplexandaliencultureswhichcannotbesimplifiedandmassproducede
asily.Hence,weendupwithamonotonousimageofauniformoftourismashot
el,beachandlocalcolour.

Buttourismisnotonlyamassphenomenon.Cohenmaintainsthatthereareava
rietyoftouristtypesandmodesoftouristexperience.Hence,itisnecessaryto:

. Definethetourist

. Understandhowtourismemergesfromabasicdivisionbetweenthe
ordinary/everydayandtheextraordinary.Explainthecharacteris

. ticsofthetouristproduct.

. Listtypesofdestinationsandidentifytheirattractions,andExpla

. inwhatisatour.
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3.4DefiningTourism

Overtheyears,thedefinitionoftourismhasundergoneachangealongwiththehi
storicalchanges.AccordingtoHunzikerandKrapf,tourismis"thesumoftheph
enomenaandrelationshipsarisingfromthetravelandstayofnonresidents,insof
arasitdonotleadtopermanentresidenceandisnotconnectedtoanyearningactiv
ity". Thisdefinitionemphasizestravelandstay,butexcludesdaytrips,businesst
rips,etc.andtheoverlappingoftheseboundarieswithother practices.

TheLeagueofNationsin1937recommendedthattourismcoversthesocialacti
vityofthosewhotravelforaperiodof24hoursormoreinacountryotherthantheo
neapersonusuallylivesin.However,thelimitationofthisdefinitionwasthatitex
cludeddomesticandemphasizedonlyaninternationaltourism.

TheRomeconferenceonTourisminl963adoptedtherecommendationtorepla
cetheterm"tourist"withtheterm"visitor"anddefinedtourismasavisit"toacoun
tryotherthanonesownorwhereoneusuallyresidesandworks",
forthefollowingreasons.

1)Tourismis theactivityoftemporaryvisitorsstayingatleast
24hoursforleisure, business,family,missionormeeting.

2)Excursionistheactivityofatemporaryvisitorstayingless
than24hoursbutexcludingpeoplein transit.

Thedefinition
alsoexcludesthedomestictourist,althoughitdidrecognizethedayvis
itor.

ThetourismsocietyofBritainin1976proposedtoclarifytheconceptoftourismb
ysayingthat"Tourismisthetemporary,short-
termmovementofpeopletodestinationsoutsidetheplaceswheretheynormallyl
iveandworkandtheiractivitiesduringtheirstayatthesedestinations,includingd
ayvisitsandexcursion”.

AIESTIin1981,refinedtheconceptandheldthat"Tourismmaybedefinedinter
msofparticularactivitiesselectedbychoiceandundertakenoutsidethehomeen
vironmentTourismmayormaynotinvolveovernightstaysawayfromhome™. T
hesedefinitionsindicatethattourismhasexpandedinitsrangeandscope. Thecon
ceptoftourismhasbroadenedtoincludeallformsofthephenomenonofleisureac
tivity. Today,wemaydefineMassTourismasthequestofsomeonewhotraveltos
eesomethingdifferentandisdissatisfiedwhenhefinds
*thatthingsarenotthesameasathome. Thisdefinitionreflectstheorientationofgl
obaltourism,whichisconcentratedinWesternSocietieswhere60%ofinternatio
naltouristsarrivalsarereceivedandfromwhere
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70%ofthetouristsoriginate. BecausethecontroloftourismiscenteredintheWe
st,theconceptsassociatedwithtourismarenecessarilyinfluencedby
thesocialpracticesofthesesocietiesratherthanthetravelheritage  ofthenon-
westernculturesanddevelopingsocieties.

Themovementof tourists fromtheplace oforigin tothedestination
is furtherdescribedas:

. International Tourism,whenthe travelisfromonecountryto
another,and

. DomesticTourism,when the
traveliswithinthecountryi.e.tripstakenbyatouristwithinhis/herow
ncountryorwheretheoriginanddestinationareinthesamecountry.

Ininternationaltourismyouwillcomeacrosstwootheritems.

1)Inbound:Thisreferstotouristsenteringacountry
2)Outbound:Thisreferstotouristsleavingtheir countryof
originforanother.

However,thesetermsapplyinthecaseofoutwardtravelonlyatitsbeginning.We
mustrememberthatonthejourneybackatouristisonlyreturningtotheplaceofre
sidenceandhecannotbetermedasinboundtourist.Butatthesametimeaninbou

ndtouristcanalsobeaninboundtourist.Forexample,youdecidetogotoCuba.Fr
omthepointofviewofNigeriayouwillbedescribedasanoutboundtourist,butC
ubawilldescribeyouasaninboundtourist.

3.5TourismProductsAndServices

Inrelationtotourism,veryoftenyouwillcomeacrosstermsliketourismproduct
sandservices.Here,weattempttodefinethem.Thepurchaseofatourisaspeculat
iveinvestmentbythetourist,whoanticipatesthepleasuretheconsumptionofsu
chaproductwillresultin. Touristconsumptionandanticipationarerelatedtoser
vicesthatafterthebasicnecessitiesandcomfortsareprovided,leisureactivities
arealsoorganized.However,ithasoftenbeensaidthatsellingtoursissimilartose
Ilingdreams;forexample,atourismorethanbuyingamorecollectionofservices,
likeanaircraftseat,ahotel

bed,mealsandtheopportunitytoseetheNational AssemblyComplexinAbuja.
Thetouristisbuying,temporarily,astrangeenvironmentincludinguniqueclim
aticandgeographicalfeaturesandintangiblebenefitslikebargain,luxuryservic
e, hospitality,atmosphere,acultureandheritage.

Thetouristproductisthereforebothaphysicalaswellaspsychologicalconstructi
onwhichischallengedtotransformdreamsintoreality. The
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probleminmeetingsuchachallengeisthatdifferentcultureshavedifferentprior
itiesandcodesbuttheglobaltourismprofessional,requires
auniversal(oftentermedaswestern)standardofsatisfaction. Apartfromthepro
blemofqualitycontrol,thereisalwaystheelementofchangewhichcandestroyt
hemostwellorganizedtour.Thiscanbeduetonaturalorman-
madereasons,accidentorsuddenandunforeseencircumstances.Risksarehigh
erintourismservicesbecausethese services
areconsideredluxuriesandoftennotgiventhesameattentionas
essentialservices.Localpeopleoftenexpresshostilitytotourismbecausetheys
eeitasanexpressionof(5)fiveStarCulture,extendingthegapbetweentheirlifest
yleandthatofthetourist.

Fortheproduceroftheservicetherearealsorisks. Travelserviceconsumedenrou
teandatthedestination.Theycannotbetested,see,sampledorcomparedinadva
nce.Theydependonareputationearnedbythesatisfactionofprevioususersand
onadvertising.Servicesarealsocreatedinaparticularhistoricalandsocialconte
xtandareaffectedbyaworkculture.Moreover,thesupplyofservicesisfixedand
createdinadvanceandtheriskofunderconsumptionhastobebornebytheproduc
erbecausetravelservicescannotbestored.Forexample,anunusedaircraftseato
ranemptyhotelroomcannotbecarriedovertoanotherdayortimeorplace.lthasa
valuewhereandwhenitisoffered
foruse.Thus,thecarryingcapacityanddemandforaservicehavetobecarefullya
ssessedandestimated.Forexample,itisoftenclaimedthatoneoftheconstraintsf
ortouristsmovementinindiaistheshortageofairlineseats. Tomakeupforthisair
taxiswereintroduced,however,theyhavedisplaced20percentofindiaAirlinest
rafficratherthanmeetingtheshortageorgeneratingnewdemand. Thiscreatesac
risissituationforbothindiaAirlinesaswellasairtaxioperatorsalongwithalosso
f6.5crores(Indianmoney)inforeignexchange.

Indevelopingcountries,theriskscannotbecarriedfromonetouristseasontoano
ther.Apartfromthedemand/supplyconstraints,andsocio-
politicalfactors,operatorsandprovidersofservicearealsoaffectedbyweatherc
onditions(likehotweatherandthemonsoons). Theyarealsoconstrainedbyalac
kofcapitaltoinvestinmarketing.Inmanycases,
theydependtoalargeextentontheinformalsectororwhatittermedasthetourorm
ethodofharassment.However,thesmallscalesoperatordependsheavilyontheo
ralapplicationanddirectcontactoftheinformalservicesoftoutsandbrokersfor
hisprofitability.

SELFASSESSMENTEXERCISE

WhatdoyouunderstandbyTourismproductsandservices?Describethemb
riefly.
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KEYWORDS
EnvironmentalBubble: Isolatedsituationinwhichatouristisplaced,e.g.in
anairconditionedbusoracartourwherelocalweat
herconditionsdonotaffecthim/her.
Themass oftouristswithmoneyto
GoldenHordes: spend.Schedule
Literary: Happeningencompassingdifferentsectors
Phenomenon: ofagroup.
Happeningsespeciallyconjuredupto
Pseudo-event: meetthetourists'preconceptions.

Thewayatouristseeshis/hertouristsite. Thetim
eoftheyearwhenarrivalsoftouristataparticular
destinationareatapeak.

TouristGaze:
Touristseason:

SELFASSESSMENTEXERCISE

1)Whatistourism?

2)Explainthemeaningofthefollowing:
I)inboundtourist
if)outboundtourist

ANSWERSTOSELFASSESSMENTEXERCISES

1)Theactivityoftemporaryvisitorsstayingatleast24hoursforleisure,busines
s,family,missionormeeting. Tourisminvolvesthemovement
ofpeopleto,andtheirstayatvariousdestination

2)i)Inboundtourist:thisreferstotouristenteringacountryiQuesdudage
countrytooriginforanother.

4.0 CONCLUSION

Inthisunit,youhavebeentakenthroughtourismphenomenon,whatbeento
urismis,conceptsoftourismandthedefinitionoftourism.

5.0SUMMARY

Youhaveseenthattourismisdefinedindifferentways. Itiscrucialtonotethatthetouri
sthastheunderstandingofcomingbacktotheplaceofresidenceafterbeingatthedesti
nationandhavingenjoyedthetouristproducts,attractionandservices. Therearediff
erentformsoftourismandsoalsoth
etypesoftouristswiththeirownbehavioural
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characteristics.Over
theyears,differentconceptshaveemergedintourism. Tourismproducts
andservicesplayavitalrole.

6.0TUTORMARKEDASSIGNMENT

Atouristproductcanbothbephysicalaswellaspsychological.Explai
n7.0REFERENCESAND OTHERSOURCES

Miles,C.W.NandSeabrooke,W.(1977):Recreationa |
LandManagement
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1.0INTRODUCTION

UNDERSTANDINGTOURISM

Asafollowuptounitl,thisunitgoestocomprehendtheconceptsrelatedtotouri

sm,toursanditscharacteristics,differentkindsof

vacationandconstraintsthatmayworkagainstthetouristinterestaswellastype

sandformsoftourism.

2.00BJECTIVES

Afterreadingthisunit,youshouldbeableto:

. Knowwhatatouris
. Appreciatehowpurposeofvisitdeterminesthenatureofthetour Theto
. uristdestination,and

. Thedifferenttypesoftourism

3.0MAINCONTENT

3.1ToursandTheirCharacteristics

Toursandtheircharacteristicsiscloselylinkedto

themotivationofthetourist.Motivationorpurposeofvisitit usually:

. Holidayorvacation,includingavisitwithfriendsandrelations

. Meetings

. andconferences,includingotherbusinessactivities,Healthands
. ports,

. Religionandculture,or
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Thepurposeofvisitdeterminesthenatureofthetoursinthe
followingways

1)Areyoufreetochooseyourconstraint?
i)Ispriceaconstraint?

iii)Istimeaconstraint?
Iv)Isqualityadeterminingfactor?
v)Whatfacilitiesandservicesdoyourequire?

Tourscanbewithinnationalboundariesorinanyplaceintheworld.Suchadecisi

onwillhaveanimpactonthecountryofboth;thecountryoforiginandthetourist's
destinationsite. Toursalsofocusonuniquenaturalgeographicalfeatureslikethe
coastline,islands,mountain,healthresorts,countryside,etc.Atsuchlocations,t
heprovisionoftouristservicesandthepressureoftouristsareboundtohaveimpa
ctontheenvironment,economy,local, socialpracticesandonthepeople.
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Thetimeperiodtourincludeswilldependonfactorslike:
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. Holidayperiod

. Price

. Attractionsandactivities

. Singledestinationormulti-destination

. Packageditineraryorindividualtravel,andInclusivearr
. angementsorspecialinteresttours,etc.

Inthecaseofanindependentortailor-
madetour,thevisitorbuysservicesindividually. This,hedoeseitherbymaking
reservationsinadvance,directlyofthroughatravelagentoronanadhocbasisdu
ringthetour. Thelatteriscalledawalk-
inarrangementwhichdependsonavailability. Apackagedorinclusivetourisa
narrangementinwhichtransportandaccommodationarepurchasedataninclu
siveprice. Thismeansthatthepricesofindividual'scomponentsoftheservicesr
equiredbythetouristcannotbedeterminedbythebuyer.

Packagesareassembledbytouroperatorswhobuytheindividualelementsin
advancefromtheproducersandthewholesales.Becausetheseservicesarebr
oughtinadvanceinlargenumbers,thetouroperatorsbuysatadiscountprice(
20%to30%lowerthanthemarketprice).Hethensellsindividualandgroupto
urseitherdirectlyofthroughagentswhoareperformingtheretailfunction.Fo
rthis,travelagentsearnacommission(20%t010%).
Touristservicesarealsoaccordingly,diversetosuitalltheaspectsofdem
and.Forexample:

1) Transportservicescanbescheduled(runaccordingtoa
timetable)orchartered(accordingtodemand). Accommodationcanb
i) eintheformal(hotel)sectororthesubsidiarysector(guesthouse,campsit
e,apartmentorrent,etc.)Cateringcanbeonmealplanwhichincludesav
iii)  arietyofoptions.Forexample,AmericanPlanincluding3meals,Mod
ernAmericanPlanincludingbreakfastandlunchordinnerandEurope
anPlanincludingbreakfastonly.Localtransfersandsight-
seeingcanbeorganizedbycoach,taxi,etc.forthosewholiketodothing
iv)  sontheirown,therecenta-caroptionisalso.

SELFASSESSMENTEXERCISE

Thetimeandperiodthatatourincludesdependsofcertainfactors.Mentio
nanddiscuss5ofsuch factors.
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3.1.1Tourists

Thetourists,apartfrombeingaholidaymakerorbusinessman,canalsobeinterm
sofregion,nationality,socioeconomicclass,ageandsex.Behaviouralaspectsli
kestageinthelife-
cycle,nationalityandeducationallevelsalsohelptheproducerofservicestodesi
gnproductsthatfitspecifictargetgroupsormarketsegments. Thistermedasprof
ilingthetourist.Suchadefinitionalrefinementhelpsustocollectdataonwhatthet
ouristisreallylookingforatthedestination.Suchdataalsohelpsustounderstand
tourismandtoseehowtourismrelatedpracticesdifferbetweendifferentmarket
s.Suchinformationhelpstheindustrytodesignproductsanddevelopstrategiesa
ppropriatetotheneedsofthemarket. Suchdataalsoenablesactivists,whomaybe
localactivistsornetworkingwithinternationalgroupstocontroltheformoftouri
smbeingdevelopedata particulardestinationandto:

. Interveneinthetypeofdevelopmentbeingplanned,andMaximi
. zethebenefitsfromtourismandtominimizenegativeimpacts.

3.1.2TheTouristDestinations

Adestinationisbothasiteandanevent,andthesetwofactorsaretheattractions.|
nasiteattraction,alocationexercisesappealliketheZumaRock,theSuntanBea
chortheMethodistCathedral. Withaneventactingasapull,touristsaredrawnto
aparticularplacebecauseofwhatishappeningatthelocation.Wherebothsitea
ndeventareplacebecauseofwhatishappeningatthelocation.\Wherebothsitea
ndeventare,attractionsliketheEyoinLagos,the ArgunguFishingFestivalinS
okotoandtheJoswild-lifeGarden,thesuccessofsuchadestinationmultiplies.

Destinationscanbespreadoverawidegeographicalarea. Theattractiontoades
tinationliesintheimageithas,ortheattractionsitoffers.

3.2Tourism:FormsandTypes

Today,peoplearefeverishlyparticipatingintourism.Thismayincludeshorttrip
sduringtheweek,weekendbreaksorlongerjourneysduringholidays.Oldagepe
nsionershaveadreamofretiringtoaplacewheretheweatherisgoodandtheprice
slow.Withoutanyoutsidepressure,millionsofpeopleflocktodestinationsofth
eirownfreewill.Longlinesofcars,crowdedbusesandtrainsandjumbojetsgoall
overtheworld.Asaresult,thebeachesbecometoosmall,shopsandrestaurantsto
o crowded, sportingfacilitiesandtheenvironmentdegradedandworn
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downwithyearsofbeingadmiredandused,andtheworldshrinks.For
anincreasingnumberofpeople,workisnolongerthemainpurposeoflifeandthis
encouragestourism.Moderntourismisoneofthemoststrikingphenomenonsof
ourtimesandtourismoffersusanopportunitytolearn,toenrichhumanity
andtoidentifywhatmaybetermedasgoalsforabetterlifeandabettersociety.But
conservationistswanttochangethings. Theywanttoarrestthespreadoftheland
scapeeaters"whohavetransformedthecountrysidewiththeirmass migration.

Formsandtypesoftourismemergewithinthecontextofchangingsocial
values.Forexample,inmodernsociety,thevalueof'being'hasbeensupersededb
ythevalueof'having'.Possession,property,wealth,egoismandconsumptionha
vebecomemoreimportantthancommunity,tolerance,moderation,sensibility
andmodestyAsaresult,inallpartsof theworld:

. Economyischaracterizedbyincreasingconcentrationof
wealth,divisionoflabourand specialization.

. Environmentisbeingtreatedasifresourcesarerenewable. Thelimit

. sofeco-

systemarestretchedwithoutconsideringthenegativeaspects,andpeop
les'rightsareconstantlyerodedtomeettheneedsofthepowersystem,
etc.

SELFASSESSMENTEXERCISE

WhateffectdoesPossession,Property, Wealth,Egoism,etc.hasonmode
rntourism?

Formsoftourismemergefromdifferentfieldsoftensionsuchas:work/rest,awak
e/asleep,exertion/relaxation,income/expenditure,job/family,freedom/neces
sityandrisk/security.Similarly,dirt,noise,rush,pollutionandtroubleareallkey
expressionsofsuchtension. Thepossibilityofgoingawayisveryimportantinsu

chacontext.

Thedesirefortourismisthereforedeterminedsocially. Governmentspromotet
ourism,peopletalkabouttheirholidays,unionssponsoredholidays,healthinsur
ancecovers,visitstospas,taxrebatesaregivenforholidayhomesandcorporatio
nsrewardemployeeswithtravelinsteadof
bonusmoney.Seasonalpressuresstrengthentheurgetogetawayfromhome.An
nualvacations,themedia, literatureandfashionallstrengthentheholidaymania.
Thetourismindustrywhetstheappetitewithtantalizingoffersofentertainmenta
ndpleasure. Thecommercializationofrecreationfunctionswithinthewell-
establishedprinciplesofafreemarketeconomy.Inthepast,intheerstwhilesocia
listcountries,holidayhomesandlimitedforeigntravelweresubsidizedforwork
ers.Insomecountriesoftheworld,forexample,thereisstilla transport
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subsidysystemcalled"theleaveTravelconcession"andmostcompaniesprovid
eholidayhomesfortheirworkers,buttourismisprimarilyaprivateenterprise.A
studyoftouristbrochuresindicatesthesuccessfuldesignofatourist visit:

1)Createaholidaymoodbyemphasizinginformalit
y,abandonment,serenity,freedom,pleasure.
2)Showtime,standingstill,romanticismandrelaxation, peaceandspace.
3)Showsomethingbeautifulthatisnotavailableathome.Andtypicalholidays
ymbolslikethesun,abeachumbrella,aplanfringedcoastline,etc.
4)Showpeoplefromothercultures,alwaysbeaming,happy,friendlya
ndidle.

Allfouringredientsformthetourismmix.However,intoday's
context,thedifferenttypesoftourismareasfollows:

1)RestandRecuperation

Takingarestfromeverydaylife;relievethestressofsocietiesthathaveshiftedfro
mmanualtosedentarywork. Tourismasdiversionorcompensationtoholidayde
stinationiswhatmaybecalledholidayorvacationtravelwhichisfocusedonreso
rtsandbeachholidays,bothdomesticandinternational.

2)Escape
Tourismasamassflightfromeverydayrealitytoanimaginaryworldoffreedom.

Thisflighttakesplacewithinthemovementsfromcenterstoperipheriesorinoth
erwords,aNorth-Shoutmigration.

3)Communication

Spendingqualitytimewithfamilyandfriends,makenewfriendsandacquaintan
ces. Thismasstourism,inherds,enjoyingthefacilitiesoftourismenclaves.

4)CultureandEducation

Suchtourismisbasedonsight-
seeingtoexperienceandseeothercountriesoftheworldthoughnotnece
ssarilyindepth.
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5)Freedom

Tourismfreesyoufromhomeandworkandisdirectedtowardsfaciliti
esandcomfortratherthanexperience.

6)Health

Visitspas,gotosauras,undergocuresforchronicailment,visithealth
clubsforworkoutsordoyogai.e.travelforhealth.

7)SpeciallnterestTours

Isorganizedasperthespecialinterestsofthetouristsrangingfrommedical,h
istorical,archaeologicalandotherintereststogolforfishing

8)AdventureandWildL.ife

Farawayfrommoderncivilization,withbearersandportersandmules,camel
s,elephantsorjeeps,mixingtrekkingandhikingandcamplifewiththeluxuryo
fafirstclasshotel.

9)ConventionTourism

Tomixleisure withwork,holidayconventionormeetingsat
touristdestinations.

Differentformsoftourismalsogiverisetodifferenttypesoftourists.

1)Theridiculoustouristwhoisdressedinfunnyclothsandviewsever
ythingthroughthelensofacamera.

2) Thenaivetouristwhoisinexperiencedintravelalways
asksunnecessaryquestionsandhasnolanguageskills.

3)Theorganizedtouristwhofeelsathomewithaguideandagroupoffell
owtourists.

4)Theuglytouristwhobehavesasifheownstheworld.

5)Theuncultured
touristwhoisabeachbumandspendshistimelazingandeating.

6) Therichtouristwho
canaffordanything,liketoshowprosperityandenjoybein
gwaitedupon.

7) Theexploitingtouristwhospendsaholidayatthecostofpeopleandtakesa
dvantageoftheirculture,hospitalityandpoverty.

8) Thepollutiontouristwhodemandsthatforhiscomfort,everythin
gflattenedofdestroyed.

9)Thealternativetouristwhoexplorethefewuntouched



cornersoftheworldthusopeningthewaytomasstourism.
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AssopWaterfalls,PlateauState

3.3FutureTrends

ArecentB.B.C.programmeentitled"Wishyouweren'there"underlinesthecon
cerntodayatwhatthegoldenHordeshavedonetotheworldenvironmentandfra
gilecommunitiesandcultures. TherewasatimetheUNpromotedtourismbeca
useofitseconomicbenefits,because:

1)Atransferofwealthfromtherichtothepoorwaspossible.2)Regionalim
balancescouldbeovercomeinareaswhere
therewerenootherdevelopmentresources.
3)Provideemploymenttopeoplewithloweducationaland
skilllevels.
4)Giverisetoeconomic growthwithcirculationofthe
tourist'sdollar.

AfterfourdecadesoforganizedMassTourism,todaytheoptionforthefutureiss
ustainableTourism,ortourismcontrolledbythelocalpeopleat
theirpaceandinanswertotheirneeds. Theessentialaspectofsustainabletouris
mistheconceptofcarryingcapacity,thatis,acontrolonthenumberoftouristsas
wellasthetypeoftourismtobedeveloped.

Carryingcapacityisaconceptthathastokeepinmindtheneedsof:
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a) Theenvironment

b) Thelevelofdevelopmentbotheconomicandsocial Cultur
C) e

d) PopulationanditsneedsinthepresentandinthefutureTouris
e) mvs.otherformsofeconomic activity.

SELFASSESSMENTEXERCISE

Mention5motivatingfactors/purposeforanykindofvisit. AN
SWERSTOSELFASSESSMENTEXERCISEMotiv

ationorpurposesofavisitareusually:

1)  Holidayorvacation,includingavisitwithfriends andrelations
2)Meetingandconferences,includingotherbusinessactivities.3)Heal
thandsports

4)Religionandculture

5)Specialinterest,includingstudyingtours,etc.
4.0CONCLUSION

Goingthroughthisunit,you'velearntthingsabouttours,theircharacteristics,wh
oisatourist,thetouristdestinationsandtheformsandtypesoftourism.

5.0SUMMARY

Youhaveseenthatpeopledonotjusttravelexcepttheyaremotivatedtodosoindif
ferentways.ltisessentialtonotethatsomeofthetimes,Potentialtouristscouldfac
esomeconstraintsthatmaypreventthemfromcarryingouttheirheartsdesire. To
urismhascertainimpactsontheenvironmentaswellastheeconomy.Suchanimp
actcouldbepositiveornegativedependingonthedegreeofcontrol.

Whilelookingatthefuturetrends,avarietyoffactorshavetobeaccountedfor.For
example,nowthereisemphasisontheAlternativeorSustainableTourismaspeo
plearebeginningtoasserttheirrightsanddemandcontrol.

6.0TUTORMARKEDASSIGNMENTEnumerate

andexplainatleastSdifferenttypesoftourism.
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1.0INTRODUCTION

InUnitsland2,wediscussedthedifferenttypesandformsoftourism.Touris
moftodayisnolongerwhatitwas50yearsbackanditwill



HCM141 UNDERSTANDINGTOURISM
HPM141 UNDERSTANDINGTOURISM

changefurtherin
theyearstocome.Acrucialroleisplayedbymotivationinthis
processofchange.

Infact,motivationorthepurposesofatouristconsiderablyaffectsthevariou
scomponentsoftheTourismIndustry.

2.00BJECTIVES

Afterreadingthisunit,youshouldbeableto:

«  Outlinethereasonsforthegrowthoftourism,

. Definethedifferentmotivationsthatdeterminestheincreasingdiv
ersityoftourism,

. UnderstandtheoriginanddevelopmentofMassTourismandpack
ageholidays.

3.0MAINCONTNET

3.1TheChangingTrend

Tourismhadtransformedconsiderablyfromitsedrliermotivations,i.e.mainlyb
usinessandreligion,bythe19century.InEuropeandAmericaitisnowpartofthel
ifestyleofnotonlythearistocracybutalsothemerchantsandtheprofessionalclas
s.Ithascomewithinthereachoftheindustrialworkforceaswell.

BetweenthetwoWorldWars,intheindustrializedcountries,themassofthepeopl
ehadhigherexpectationsandgreaterentitlements. Thiswasbecauseofincreasin

gincomesandholidaysentitlements. Technologybroughtthemeansoftransport
(particularlytheautomobile)withintheirreachandmaterialconditionsoflifewe
remuchbetterthanthedaysofdepressionwiththepostwareconomicboom.inthe

1960sthepostwareconomicboombegantospreadmuchmorewidelyandinterna
tionaltourismbegantoreachmassmarketsaroundtheglobe.Suchchangeswereb
oundtohaveanimpactnotonlyonthenaturebutalsoonthe numbersparticipating
intouristicactivity.

MassTourism,aphenomenonwhichwecanseeemerginginsomeadvancecount
riesoftheworldtoday, Indiaasanexampleofthethirdworldcountries,wasprima
rilyadomesticbusinessuptothe1950sinmostofthecountries.Internationaltour
ismformedabout5%oftouristactivityinthe1930sand40s.Bythe1970s,foreign
holidaysaccountedfor20%oflongvacationsby Americans,BritonsandEurope
ans.ThefocusofMassTourismwastheseasideresortsandspasinEuropeandthe
NationalParksandnaturalbeautyaroundsummercampsin



America.Travelingbyrailorbycar,themiddleclass tourist used
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boardinghousesorhospitalityoffriendsandrelativesorholidaycampstomak
ethebudgetfortheholidayextend.

Privateoperatorsprovidedcheapaccommodation,masscateringwitharangeo
famusementandentertainmentpossibilitiesatthesite.Britain,FranceandGer
manyweretheleadersinthismovement. Thisearlyideaof"packaging'soonspr
eadtotheup-
markethotelsthatbeganincludeswimming,tennisanddancingintheirfacilitie
s.Tents,caravansandchaletscameupforthosewhowantedalessregimentedan
dmoreflexibleholidayplan. TheClubMediterranean,atotalresortconceptthat
emergedfortheneedofagroupofyoungFrenchfamilieslookingforacomplete
holiday,soonspreadtoallregionsoftheworld. Atotalresortrequiredtremendo
uscommercialabilitywhichthetraveltradehadacquiredbythemid20century.
Assuppliersofthetouristprodiicttheyexpandedtheiroutputandsharpenedthei
rmarketingskills.Fromtheincreasinglysophisticatedmarketresearchemerge
dtherevealingconceptofmotivationanditsdiversityorchangeabilityamongst
differentgroupsoftourist.Expertiseindealing-
vithmotivationledtothedevelopmentofdifferenttypesoftourismwhichinvol
vedlargenumberoftourists.

Akeyroleinthismovementwasplayedbythejetaircraft.Bythe1970swidebodie
djetswithacapacity of400passengersreducedthecostofairtravel
andthemasstouristemergedat resortsallovertheworld.

Countriesaroundtheworldbegantonoticetheimpactoftourismonthe
nationalandglobaleconomy.Destinationsbegantomakethemselvesupintheim
ageofaparticularmarketsegment. Thosedestinationsthatcateredtothelargestn
umberssoonbecomestereo-
typedas"TouristGhettos"becausetheylookedalikeandofferedfacilitiesthatwe
restandardized. Today,asnewdestinationsareemerging,theinternationalstereo
typedisgivingwaytoethnictypes,whichhasanunderlyinguniformitywithavie
woflocalcultureandidentity.

SELFASSESSMENTEXERCISE

Explainthe
roleofTechnologyinthedevelopmentoftourismintheearlydays.

3.2PurposeofTourism

Y oumayaskquestions,whatmotivatesatourist?\Whytourism?QOrwhatisthepu
rposeoftourism?Thesearepertinentquestionsandtheanswersareparticularly
relevantforthosewhoareorintendingtobecometourismprofessionals.
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3.2.1Sun,Sea,SandandSex

ThisisknowninAmericanparlanceasthe4Sformulaoftourism.Seabathingwit
haccesstoabeach(sandy)andgoodweather(Sunshine)isanexpectationoftouri
stswhowanttoescapefromcoldtemperaturetotropicalclimates.Newfashionc
onceptsalsodictatethecrazeforasuntannedskinoverthepalecomplexion.The
currenthealthfaddismalsodictatestheuseforactivityoverindolence.Overcro
wding,whichappealsfurtherawaytodestinationsin AfricaandAsia.Forexamp
le,youmayhearsuchcommentsatabeach"Oh!Howpeacefulitis,lovely.lhopei
tdoesnotbecomecrowdedliketheonebackhome™

Manyanalystshavedescribedthisform(4S)as"TourisminaGhetto". Theydos
otoemphasizetheartificialityofacreatedreservationwhichismadetomeasur
einthetouristicimageortouristicgaze.Includedinthiscategoryarehotelcomp
lexes,holidaytoursandhissresorts.Naturalandscenicbeautyismerelyaback
droptoplayingthesamegames,readingthesamenewspaper,watchingthesam
eT.Vshows,andeatingthesamefood.Localservingpersonnelareperhapsthe
onlyuniqueingredientofsuchtailormakeresortsandareconsideredsufficient
torepresentthecountryinwhichaparticularresortislocated. Themodelofsuch
atypeisthe"clubmed"whichisoftendescribedasthemosthonesttouristicform
ula.Althoughsneeredbytheculturalcriticbecauseitincorporatesmanyactual
motivesandstatesquiteopenlythatitaimsatcompleterelaxation”itistheideao
fparadise,agardenofEden,inwhichpeoplearefreeandunconstrainedandever
ybodycanbehappyintheirownway". Thisisreallife,andsuchlifeisavailablein
themostexclusiveregionsoftheworldinenclaveswherethetouristcanabando
nhimselftopursueleisureundisturbed. Inthisholidaytheaterbasedonglamou
r,glitter,funentertainment,sportandbuffets,aholidaybecomesareprievefro
mdailylife,whichisunreal. Theshowopensuptolighteningviewsofculturefo
rsightseeingandperformancesbylocalwomenandmen.Attimestheseremain
meaninglessritualstothetourists.Yet,theyexposetheperformerstoastateofc
orruptionthatisoftenjustifiedbythemoneyitearnsthem.

Forexample,LizandStewardjointhousandsofWesterntouristswhovisittheEa
steveryyear.Theyareboth18andhavesavedupthewholeyearfortheir2weekva
cation.Theyaredeterminedtoenjoythemselvesandtorelax. Theyplantoseeanc
ientmonumentsorvisitbazaarstoshopandspendlavishlyonexoticbargains.Th
eyhavealreadyspentagoodamountonfashionableholidaywardrobes,cameras
,personalstereosanddesignersunglasses. Theyarebothsociableandchatty
andwouldliketomeetyoungmenandwomenwherevertheygo.Theyareexcited
atthethoughtthattheywillbeawayfromfamilyandother
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socialcontrols. Theyalsowanttoreturnwithanexcellentsuntanandlyingonabea
chorpoolside. Thepeopleatthedestinationstheyvisitmightbepoor,livingmuch
harderlivesandworkinglongerhours,perhapsintourismrelatedservicestoearn
aliving.Manymaybe

conservativeandreligious. TheymayfrownatcertainactivitiesthatLizandStew
artconsidernormalholidaybehaviourandtheirdresscodeswillbedifferent.Man
yamongthemmayobjectthefreedomofthemenandwomentosocializetogether.
Yet,theymaytolerateitorturnawaytheireyesbecauseforthelocalpeople,hospit
ality,whichwasonceasourceofhonourhasnow,becameameansofearningalivi
ng.Theynowviewthetouristsaswealthyandextravagant.

Inrecenttimes,the4S'sformulahasbeenexpandedtoincludegolf,asportwhichi
sextremelypopularinthemoreaffluentcountriesoftheworld,andparticularind
apan.TheJapanesehavesettargetsforoutboundtouristsandin1993,15million
Japanesetookoffforgolfingholidaysallovertheworld.HawaiiandAustraliaar
ethemostfovoureddestinations,mixingbeachandgolffacilities. Thegameisve
ryexpensiveinJapanandthereisthespacelimitationtoo.Becauseofthisdeman
dallAsiancountriesarenowmultiplyinggolfcoursesateverysuitablelocation.
Malaysiaissettingatargetofl22coursesby1994.Manytourismexpertscondon
egolftourismasbeingenvironmentallyfriendly.However,inJapanitselfthere
havebeenseveralstudiesindicatingthatgolfinggreenspollutetheunderground
waterfacilities. Thecolouringandchemicalsusedtomaintainthegreenareasar
easharmfulasindustrialeffluents.

StudiesinThailandalsoindicatethatculturallywomencaddiesdoubleasprostitu
testoearnanextraincome,sincemostofthemarefromagriculturalcommunitiest
hatareverypoor.

3.2.2Leisure, Touring,Sightseeing,Culture

Suchtouristsliketowander,notcontenttoremaininoneplaceofcomplex,butpr
eferringtostayinadifferentplaceeverynightorso.Thisisakindofcrammingorc
rashcourseofnotablecountries,monuments,people,placesandculture. Them
otivationisbothselfeducationandselfesteem.Thecameraisanessentialingredi
entofsuchtouristswhose'touristiclenseview'isconsideredtobemoreauthentic
thanreality.Oftentheframingofthedestinationviathetouristgazeisthevisible
pressurethatmotivatessuchtouriststowardstouristicitineraries.

Thedestinationsvisitedbysuchtouristaremorevariedandwidespreadthanthe4
S.Thelinearormodalitinerariesalsorequireamuchbettertransportnetworkand
capacityand hotelshavetoprovidetheirbest



HCM141 UNDERSTANDINGTOURISM

servicesparticularlycheck-in/check-
outandroomservicesforfrequentguest/roomcharges.Althoughtheinterestseg
mentsmayvary,thedemandforservicesisinvariablythesame.Atendencydevelo
pstocreate"circuits"on"mildrun"routesonthebasisofinfrastructuralstrengthas
wellaslocalsupporttothedailyturnoveroftourists.Suchtouriststhereforealsofal
lintothemasspackagecategory.

3.2.3VisitingFriendsandRelations(VFR)

Thisformisastrongmotivationfordomestictourisminmajorityofdevelopingco
untries.Youseethisineverydaylife.Forexample,Popoolawantstovisithisfriend
atLagos.HealsodecidestoseeallthetouristattractionsinLagos.Hemayalsoutili
zeadaytogotoAgudatomeethisclassmateJamesandalsoseetheNational Theatre
oflganmu.Similarly,VeronicainNigeriawantstovisitherfriendatAbuja.Sheals
odecidestoseeallthetouristattractionsinAbujaliketheNational Assemblycomp
lex,thelnternationalConferenceCenter,AbujaGardens,etc.

Thissegmentisofgreatimportancetothetransportsector.Butitisnotconsideredec
onomicallysignificantbytheprovidersofaccommodation,foodandbeverageserv
ices. Thisissobecausetheystayandeatwiththeirhosti.e.afriendorrelative. Attimes
whenpeoplehavenoneoftheirowntheytrytofindonethroughsomeone. Thesetour
istsdonotexercise
freedomtochoosetheirdestinations,butdoshowaninterestinthetouristattractions
thatthetownorcityoffers.

Forexample,avisittoafriendinLagosalsooffersbeaches,amusementparkands
hoppingcomplexes.

TheVFRtouristmakesuseofthesurfaceinfrastructurefortourisminmuchthesam
ewayasthebusinesstravellerandoftenparticipatesinlinearormodalitinerariesal

ongwithdomesticandinternationaltourists. Touristsoftenusefriendsandrelation
sashoststovisitareasofinterest.InNigeria,wehaveseenaninterestingcombinatio
nofVFRandLTCtosubsidizethecostoftransportandaccommodationsothatthere
willbeenoughmoneytospendon sightseeing,leisure,recreation andshopping.

SELFASSESSMENTEXERCISE

Whateffect sdoyo uthinkvisitingfrie ndsandrelat
ionshasonhospitalityindustry-thehostels'?
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3.2.4BusinessandIncentiveTravel

Businesstravellersneedsoftenoverlapwiththoseoftheholidaymaker. Theonly
differenceisthatbusinesstripsarenotdirectedtowardstouristiccentersorresort
s,rathertheirdemandisdirectedtocentersoftradeandcommerceordiplomacy.
Theymaydemandspecialserviceslikecommunicationandsecretarialfacilities
,meetingandconventionfacilities,carrentalandaccommodation,withlessemp
hasisonrecreationalfacilities,althoughswimmingpoolsandhealthclubsarepo
pularservicestoday.

Aspecialareaofinterestto
touristicdestinationsisconference,fairs,andexhibitions. Today,theremanyor
ganizationsthatfeelthattheirexecutivesaremorecreativeandproductiveinares
ortatmosphere.Hence,thenumberofcorporateconferencesisontheincrease.P
ublicandPrivateSector,associationsandprofessionalbodies,tradeunionsandp
oliticalpartiesarealsocustomersforconvention-cum-tourismcomplexes.

Theneedsforcommunicationandspecializationhaveledtoannualmeetingsofa
ssociationsandprofessionalbodiesnotonlytomeetanddiscussnewideasandstr
ategiesbutalsotoexhibitnewproducts,newtrendsorproduct lines.

Fairsandexhibitionsareareflectionofthehealthofaneconomyandgiveanoppo
rtunitytotheparticipantstosamplesomeofthelocaltourismoffers. Anareaofem
ergingimportancetothetourismindustryis
incentivetravelortravelofatouristicnatureasarewardforsomespecialachieve
mentorcontributionofanemployeetothefirm.Mostemployeesconsiderapaid
holidayasadesirableperkbecausetheirstandardoflivingensuresthatthereisno
consumerdurablethattheydon'thaveorcan'thave.Internationaltravelishowev
ersomethingnotmorethan10%to15%canafford.

Secondly,thefirm'sincentivesisalwaysofahigherqualityandstandardthanwh
atanemployeecanaffordonhisownbudgettermsofservices,distanceandthelen
gthofstayata resort.

Mosttouroperatorsfindtheincentivetourattractivebecauseitincludesup-
marketrateswithpeoplewhomaynothavethediscriminationtastesoftheupper
crust.Suchservicesoftenoverlapwithmasstouristswhoaredirectedtowardsres
ortsoronthesightseeingcircuits. ThelndianAssociationof TourOperators(1A
TO)considerstheincentivetourmarketanimportantsegmentforalonghauldest
inationlikelndia.AsimilarassociationliketheofIndiainNigeriaistheNational
AssociationofNigerianTourOperators(NANTO).
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SELFASSESSMENTEXERCISE
Explainwhatismeantbythe4SformulainTourism.

4.0CONCLUSION

Thisunithastakényouthrough:thechanging Trend,Purposeof
Tourism,the4formula,VFRandLeisure,sightseeingand culture.

5.0SUMMARY

Peopletravellandtourbecauseofdifferencemotivations.Peoplemaytravel]toe
scapefromtheirdailyenvironmentortoseekinformation.lt
ispossiblethatonemaytraveltosatisfymanymotivesatatimeratherthananysin
glemotive.

ANSWERTOSELFASSESSMENTEXERCISE

The4SformulastandsforSun,Sea,SandandSex.Seabathingwithaccesstoabea
ch(sand)andgoodweather(sunshine)isanappreciationoftouristswhowanttoe
scapefromtemperaturetotropicalclimate.

6.0TUTORMARKEDASSIGNMENT

ExplainthekindsoftouristassociationwithLeisure, Touring,



Sightseeingand cultureandthe activities suchliketoengagein.
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1.0INTRODUCTION

InUnit3,wediscussedthechangingandpurposeoftourism.Motivationsnoto
nlydeterminetourists'behaviour,butarebeingcriticallyanalyzedtodetermine
thefutureneedsoftourism.Hence,itisnecessaryfortourismprofessionalorlear
nersof TourismStudiestoknowwhypeopletour/travel. Tiedwiththisistheques
tionwhypeopleoptforaparticulardestinationorwhyaspecificdestinationattra
ctstourists?Thisunittakesintoaccount,thespecialinterestortasteoftouristand
atthesametimeexamines alternative tourism.

2.00BJECTIVES

Afterreading thisunit,youshouldbeable to:

. Analyzethefactors thatinfluencethedemand fortourism,
aswellasthedecision-
. makingprocessforindividuals,andDeterminetherelationshipbetwee

nmotivation,destinationand
touristproduct.

3.0MAINCONTENT
3.1Speciallnterest

Incontemporaryculturethereisadissolvingoftheboundariesbetweenhighand
lowculturesaswellasbetweendifferentculturalformssuchas
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tourism,art,education,photography, T.V,music,sport,shoppingandarchitect
ure,etc.AlltheseformslendthemselvestotheareaofSpecial Interestintourism
whichdeviatesfromMassTourismbecauseitdoesnotconsiderpeoplewithinap
articulardestinationtobesimilartoeachother.Withsharedtasteandcharacteris
tics,specialinterestsintheendaretobedeterminedbytheprovidersofservices.
However,theincreasingandchangingpowerofdifferentsocialclassesalsodete
rminestheimportanceoftheseareasofculturalproductionforSpecialInterestT
ourism.Asthecollectivepoweroftheworkingclassdeclinedandtheserviceand
middleclassesincreasedafterthepostworldwarperiodnewformsoftourismwe
regeneratedinthewest. Thenewculturaleconomythattheseclassescreatedrela
tedtopeopleconsciousness,disposition,tastesanddislikes.SpeciallnterestTo
urismreject”naturalenjoymentascoarse,vulgarandservileandreplacesitwit
hrefined,disinterestedandgratuouspleasuresthatemphasizecultureandartast
heessenceofthedifferencebetweenthenewpower-
eliteandtheoldrichandtheworkingclass.

Studieshaveshownthatsuchtouristsenjoygoodworkandmarketconditionsasw
ellaseducational

credentials. Theyareprimarilyinthe30to40agegroup. Theysharemanyofthepr
eferencesof intellectuals,likeaninterestinthemostlegitimate
aspectsofculture. Theirinterestsincludemuseumsandfolkart,
sport,mountainclimbingorwalkinghours.Manywritersdescribetheirtastefor"
ostentatiouspoverty" whichis
seenintheirhabitofdressingcasually,likingbareandhomelyinteriorsanda
cultivatedrelationshipwithnature.

Specialinteresttouristsneednotbeinmiddlesalariedcategoryalone.InMedia,
AdvertisingandDesignareas,theyhaveaverystrongcommitmentoffashion,c
hangestyle.Theirmoralityseekspleasureasanethic,andasatastefornovelty. T
heylookdownontheCandyflossimageofthetraditionalholidaycampandresor
tbecauseforthemitisinthebadtaste. Theygotowardshealth,food,vegetarianis
m,heritageandnaturalpastureslikewalking,cycling,swimmingandfishing.l
nBritain,wehaveseenacampaignforRealHolidayasagainsttheriseofthepack
agetour.ThespecialinteresttouristequatesMass Tourismwithmassproductio
ninthingslikebeer,breadandice-
cream,insteadofrealthings,andwantsareturntotheauthentictasteandflavour
oftheindividualwayofdoingthings. TheessenceoftheRealHolidayCampaign
isthat:

a) ItinvolvesavisittoadestinationwellawayfromthemasseslikeMaldiv
es,BoliviaorLakshadweep.Thus,itopenupthewholeworldtotheposs
ibilityoftourism,and

b) Therealtouristwillmakeuseofthe
specialistagentoroperatorratherthana
fewmajorcompanieswhodonotpromotea
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discriminatingindependentformoftravel. Thesmallniche
productwillpromotenottouristictripsbutvoyagesofdiscovery.

Specialinteresttouristshaveareadinglistofusefulbooksondifferentcountries.
Theylookfortravelratherthantourism;theystressonindividualchoice,avoidin
gthepackedmaker,theneedtobeeducated. Theygotothecountrysideandinvoke
adifferentialpastwhichhasbeenconstructedwithelementswhichneverperhaps
existedtogetherhistorically. Theyfunctionaccordingtowhatcouldbetermedas
aTourismBillofRights,whichrespectsnature,therightsofthehostpopulationsa
ndtheircustomsandculture.

Forsuchtouristsstatelyhomes,areasorregionsarerehabilitatedastouristattrac
tions;factorieshavebeenturnedintomuseums;gardenfestivalsandthemepark
sarecreatedincastles,industrialsitesandecologicalspheres.Craftdemonstrati
onsturntheme/heritagesitesintoexperienceswherepeoplecanwatch,learnan

dparticipateinarenaissanceactivity.Insuchcases,theyknowthattourismhasb

enefitedorsavedwhatmighthaveotherwisebeencompletelylost.Suchtourists
alsoparticipateincleaningtheenvironmentbyholidaysspentinclearingwaste

anddebrisonbeachesandmountainsslopes,andprotectingwildlife.

Nichetouroperatorscanalsobringpressure,liketheirclients,onlocalgovernme
ntstoinsistonconservation. Thisisdonetoensurethatmasstourismdoesnotdestr
oythebeautyofthedestination,itsnatural
attributesandcustoms.Theypromotetraditionalhandmadecraftsassouvenirs,a
ccommaodationinthevernaculararchitectureandtextilesaswellaslocalfoodand
beverages.However,sometimesspecialinteresttoursandtouristscanalsostereo
typewhatisclassifiedasauthenticorrealortypicalaboutadestincion.Forexampl
e,AmericanvisitingEuropeoftenfeelslikeinternationalrefugeesinaslowqueue
towardsanunseengoal."Push,push,pushThesemonumentsareallthesame.lha
ven'tmet
asinglelocalperson.Howcanlwhenweareonthisschedule.You'dthinkwe'dhav
eanightoff,butno,wehavetogotoaperformance".Sucharethephrasescommonl
yheard.Often,inseason,crowdsaresolargethattouristsdon'tgetagoodviewofth
espectacleandtheyreallygettoseethespectacleintheirphotographs.

SELFASSESSMENTEXERCISE

Discusstherequirementofaspecialinteresttourist.
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3.2AlternativeTourism

Alternative tourists
liketodothingsdifferently. Theywanttobelesswithothertouristsandmorewitht
helivingcultures. Theyaimtoavoidusingspecial tourist'accommodation,trans
portandotherservices. Theyprefer
touseorsharetheservicesofthelocalpopulation.Inthiswaytheyhopetoexperien
cesomeaspectof theirlives.

Manytouristschoosealternativesbecausetheyareconcernedaboutthenegative
impactwhichMassTourismcanhaveonadestination. Touroperatorscanspecial
izeinsuchformsbyfocusingonpeopleandtheircultureratherthanprovidingcre
atedcomforts.Suchtripscanbeofanextendeddurationandcancostlessthanthetr
aditionaltwoweekvacation,buttheycanbehighpriced.

Travelliswith"localfriends"andthepurposeistocometoonesownunderstandin
gofpolitical,socialandreligioustraditions.Destinationsareout-of-
thewayvillagesandtribalhamlets.Hotelsandhomesarecharacterizedbyfriendl
yatmosphereandcleanliness. Transportiscrammedwithlocalsgoingtomarket
withtheirwaresoncamelsordonkeys,boatsinbackwatersortreksin
themountains.

Indiaisapopularalternativedestination. Itis"subtlemixofancientandmodern,ri
tualandurban,filledwithlocalcolourandvitality:.Nigeriaalsocanbecomeapop
ularalternativedestinationifherrichculturalheritageisgivendeservedpromoti
on.

3.30therDeterminants

Besidesthemotivesmentionedinthe earlier
sectionstherearealsocertainotherdeterminantsoftourism.

3.3.1Psychological

Istourismdesirable?lsitagoodthingtohaveforthetouristandthedestination?lsi
tajustifiablemeanstoanend?Asabreakfromworkorasamedicalneed,tourismpr
ovidesrelaxationinanenvironmentthatis
completelydifferenttothehomesurrounding.Inthatsense,itisa
psychologicalbreak.Colleagues,neighboursandfriendshowever,influenceou
rchoicesandpressuretoconformisindeedgreat.

Itisalsofashionabletotakeaholidayatacertaintimeoftheyearortoacertaindesti
nation.Fashionintourismisclosetofashioninclothes.
Therecanalsobesecurityinhabituallytakingthesameholidaytoafavouritehills
orbeachresort.Infact,tourismbuyingcanbeascustomaryasanyotherbrand
loyalty.



HCM141 UNDERSTANDINGTOURISM
HPM141 UNDERSTANDINGTOURISM

3.3.2Socio-Political

Manysocietiesencouragetourismasaformofrejuvenation. Manystatesgiveat
ourismentitlementtotheiremployees.Insomecountriestradeunionsincludevi
sitstospasforover-
workedorsickworkersthroughamedicalinsurancescheme.Paidholidaysalso
encourageparticipationintourism. Thepoliticalsystemalsoencouragescertai
npreferencesforholidaydestinationsaswellasactivities. Thisisdonebychoosi
ngtouristdestinationsforholdingconventionsorconferences.

3.3.3Economic

Animportantfactorisdisposableincomeorfreedomfromanymoneyconstrai
nt. Tourismispsychologicallyandsociallydesirableasaconsumerobjective
andthepossessionoftherequisitemeanstosatisfythedesirefortourismmustb
ethere.

IntheWest,whenaperson'sincomerisesbyoneunit,theyspendli2unitsontouri
sm.Thisindicatesahighpropensitytotravel. Whereincomesarenothighandmo
neyisconcentratedinafewhands,thepropensitytotravelislikelytobefarless.B
usinessandincentivetravellisalsolikelytobeconstrainedbythemoneyconstrai
ntwhichcanbeaffectedbyeconomicdepressionsorrecession.Governmentsca
nencourageoutboundtourismbytheirtaxpoliciesandthepermissiontotakefor
eignexchangeoutofthecountry.

Thepriceoftourisminrelationtootherconsumerexpendituresisalsoimporta
ntconsideration.Specialofferscan,alongwithdiscounts,oftenmaketourism
amoreattractiveoptionthanstayingathome.

3.3.4Time

Vacationsaretraditionallylinkedtotourismactivity. Manyinstitutionshaveinc
reasedbreaksinthecalendarratherthanjustsingleholidayssothatpeoplecanava
iltheopportunityoffreetimetoparticipateinleisureactivity. Thesewellregulate
dbreaksinEuropeinspring,summerandwinterhaveencouragedpeopletotake
notonebutperhapstwoholidaysinayear.Forexample,peoplewithschoolgoing
childrentourmainlyduringsummerorwintervacationsintheschools. Thetourt
akenduringthesummervacationsmaybelongerwhencomparedtooneduring
winter.Priceandtimehaveagreatimpactontourismdemand. Thetourismindus
tryadjustsitstariffswiththeseasonsdemandtoencouragetourismaswellastoin
creaseprofits.

There
areotherpressureslikebusiness,family,religion,educationalandsocialthatm
otivatestourists.Similarly,conferencesandseminars,
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weddings,funeralsorfamilyreunions,orvisitstocentresofpilgrimagearefac
torsthataresupplementaryorsecondaryfeedersoftourism.

Inmanycases,facilitieslikeaccommodation,cateringorspecialeventsanddisc
ountsetcalsoactas"pullfactors"toencouragetourismorattracttourists.

SELFASSESSMENTEXERCISE
Advance2reasonsforacampaignforRealHolidaysinBritain.

4.0CONCLUSION

Sofar,in thisunit,youhavelearntaboutspecialinterest,alternative
tourism,andothertourismdeterminants.

5.0SUMMARY

Achangeinmotivationorsaydifferentmotivationhasbroughtinnewtrendsinto
urismlikespecialinterestoralternativetourism.Knowingthemotivesoftourist
helpthetouroperator/tourismprofessionaltoofferbetterservicestotheclientan
ditisalwaysbettertoaskformotivationandaccordinglysuggestthe destination.

ANSWERTOSELFASSESSMENTEXERCISE

a) ItinvolvesavisittoadestinationwellawayfromthemasseslikeMaldi
ves,BoliviaorLakshadweep. Thusitopensupthewholeworldtothep
ossibilityoftourism.

b) Therealtouristwillmakeuseofthespecialistagentoroperatorratherth
anafewmajorcompanieswhodonotpromoteadiscriminatingindepe
ndentformof travel.

6.0TUTORMARKEDASSIGNMENT

Whyisalternative tourismconsideredthemostpositivemotivationfor
tourism?

7.0REFERENCE/FURTHERREADINGS

Miles,C.W.N RecreationalLand
andSeabrooke,W(1977):Managem
ent.
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1.0INTRODUCTION

Themomentwementionhistory,thegeneralassumptionisthatwewanttoknow
aboutthepast.Butfewaskthisquestion,whyweintendtostudythepast?Well,we
studythepastbecauseourpresenthasevolvedoutofit,andtoplanabetterfuture.
Wehavetocriticallyanalyzethepastaswellasthepresent.However,differentm
ethods,approachesand
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inter-
presentationsareinvolvedinthisexercise.ldeologicalleansandinterestalsode
terminethecourseofhistorywriting.Forexample,thetrendthatdominatedthe
Europeanapproachtothewritingofhistory,foralongtime,emphasizedonuniq
ueeventinthelifeofcircleofaparticularregion. Theywereviewedfromthepoin
tofviewofthepowercontrollingtheState. Therefore,thehistoryoftheworldwa
sseenasahistoryoftherulers,princesandthearistocracy. Therecameanotherst
agewhensocialscientisttriestore-
orientmethodologyinhistorybyadoptingthemethodsofthephysicalsciences.
Hence,historicalmethodswerechallengedtoassertthatallpeoplehaveahistor
yanddifferentareasoftheworldhavedifferenthistories.Soontheredevelopedt
hetheoryofhistorical
materialismtoshowthathistoryproceededthroughinevitableprocessofchang
efromlowerorhigherformsofsocialorganization. Thereexistedadialecticalre
lationshipbetweenmanandnature,andman’suseofnatureaswellasthemanner
inwhichhewastoproducewhatheneededforcivilizinghislife.ltwastherefore
possibletotalkofhistoryofthepeopleratherthanoftherulingclass. Inthepresen
tcontext,theabovementionedmethodologiesarealsobeingquestioned.Here
wearenotgoingintothedebateofvariousmethodologiesbypassinganyvolum
ejudgments. Theideaistomakeyouawareofthefactthattherearedifferentview
s,methodsandtrendsinhistory.

ThisUnitdealswiththehistoryoftourismovertheyears.Ittakesintoaccount,the
varioussourcesthatareusedtoanalyze
thishistory,keepinginviewthetimeperiodi.e.periodisation. Thetransitionfro
mtraveltomoderntourismhasalsobeendealtwith.Whyatourismprofessionals
houldstudythehistoryoftourismisanotheraspectdealtwithinthisunit.

2.00BJECTIVES
Afterreadingthisunit,youshouldbeable to:

. Understandbroadlyhowthehistoryoftourismcametobe written.

Familiarizeyourselfwiththemainsourceusedforwritingthehistor
. yoftourism.

3.0MAINCONTENT

3.1TheNeed fortheHistoryoftourism

ThehistoryoftourismwasforalongtimethehistoryofEuropeantourism,t
heassumptionbeingthattourismwasmostdevelopedinEurope.Howeve
r,thereareeconomics,statistics, scientific
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Methodology,anthropologyandsociologytodeveloponinter-discipli naryap
p roacht othehis toryoft ourism.Y et,theirmethodologieswaslimited
intimeasthestatisticalstudyoftourismisofrecentorigin,buttheyhaveidentifie
dsourcesthatcanbeusedtoreconstructthehistoryofaperiodforwhichthestatisti
calbasismaynotexist. Asaresult,wecanapplythismethodtodevelopthehistory
of tourismonaglobalaswellasnationalscale. Themain-streamof
objectivetostudyofthehistoryoftourismistounderstandthephenomenoninapa
rticularsocietyataparticulartimeWedosoinordertoknowthefactorsthatencou
ragetourismdevelopmentaswellasthe
factorsthatdiscouragethegrowthoftourism.Moreover,astudyofthehistoryoft
ourismcanhelpustoillustrateadynamicmodeloftourismdevelopment.Wecan
evaluatetheroleoftourismaswellasestablishconcepts
thathelpustounderstanditsimpacts.

We,therefore,donotonlyreconstructthepastoraneventofcharactersbutalsod
evelopgeneralizationsthataremoreusefulinunderstandingthepresentnature
ofthetourismphenomenon.Thehistoryoftourismalsohelpusindevelopingth
etheoreticalframeworkwithinwhichthedataontourismcanbeverified.

Toavoidsimplegeneralizations,thedataofthehistoryoftourismhastobecareftt
Ilyassessed.Inearlyhistorywehavearchaeologicalevidenceofinns,hotels,vill
asandtransportbutsuchinformationisfragmentaryandoftencoveringperiodso
fthousandsofyears.Moreover,interdisciplinaryinformationwasnotalwaysav
ailableinallperiodsandinallcountries.Forexample,theFrenchpioneeredthehi
storyoftourismbutlookedonlyattheholidaypatternofthearistocracy,theBritis
hlookedatkeyeventsandfactorslikestandardofliving,freetime,cheaptranspor
t,spasandsea-sideresorts,andlinkedthemtogrowthof
industry,labourforce,sociallegislationandlocalcustoms.Buttoday,welookatt
ourismasasystem.Inthisthephysical,economic,technical,
environmental,socio-
politicalandculturalfactorsarestudiedtounderstandthelinksbetweenthepasta
ndthepresent. Andallthisisusedfortourismforfuturedevelopment.

TheHistoryoftourismhasmadeanimportantbreakthroughintwoareas:

1)Identificationofsourcesofdata.
2)Useofbothwrittenandoralhistory

Acriticalexaminationofthehistoricalprocessalwayshighlightsnewsrepresent
ativewithinwhichaparticularfieldofinterestcanbeviewed. Theestablishment
ofthehistoryoftourismalsohelpsinestablishingthecredibilityoftourismasana
cademicdiscipline(whichinNigeriaisstill
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ininfancy). Thesourcesforthehistoryoftourismareverydiverseandrelatedtoth
etimecontextfortheirvalidity.Forexample,thesourcesusedtoknowaboutthea

ncientperiodare:

1Literaryrecords

2)Inscriptions

AGrafitti

4)Papyrasreceipts

5)Seal
6)Archeologicalevidenceincludingpaintedpottery
7)Diplomaticrecords
8)Archives,bothprivateandpublic

9) Oralhistoryandfolkculture,bothtraditionalandpersonal,etc.

3.1.1StatisticalRecords

Thereareprimarysourceandareofrecentorigins.Statisticornumericaldatab
egintobecollectedonlyafteritwasrecognizedthattourismhasanimportanteco
nomicimpact.Before1914,tourismstatisticdidnotexist,althoughsecondarys
ourceslikehealth,safety,police,migration,taxationandcensusrecordswereus
edtomakeassumptionsonthedevelopmentoftourism.

Since1920,thestatisticalbaseoftourismhasbeenincreasing,in1921,Britainbe
gantocollecttourismstatisticsandby1945,mostcountriesweredoingso.Thevo
lumeoftourismstatisticsgrewwiththeemergenceoftheinternationalunionofof
ficialsoftourismorganizationhaveachievedagreatstandardizationofthedata,
althoughitsreliabilityisoftenquestioned. Thisisbecausethereareatleast42defi
nitionsof
tourism,andtouristinusearoundtheworld.Priorto1920,thedatabaseoftravel
wastakenfromrailwayrecords,postal
authoritiesandwhereverpossible,PassportandVisaauthorities.Fromsuchrec
ords,itwaspossibleto:

. Reconstructthevolumeofpeoplewhotravelled Theti
. meoftheyeartheyt ravelled,and
. Theplacestheyvisited.

Thecensusreportandcivilservicecommissiondealingwithpaidleavehavealso
contributedtoinformationregardingtheholidaypatternofthesalariedemploye
es.Thus,thereisarangeofdatafromwhichinformationregardingtourismcanbe
collected.Sincetourismisamulti-
disciplinaryactivity,thesourcesofdataarevariedbutsuchdatamaynotbecompa
rableinallcases.
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SELFASSESSMENTEXERCISE

Listallthesourcesusedtoknowabouttheancientperiod.3.1.2

SecondarySources

Underthiscategorycomethe:

1) Personal documents that
includesdiaries,journalsandlettersofeducatedtravellers,

2) academicsandintellectuals.
Masscommunicationswhichincludenewspapers,journals,advert
isements,guidebooks,magazines,etc.whichhavebeenusedtoinfo
rm andpersuadethe public.

Theseresourceshavebeenstudied toforma picture
oftourismsuchasitineraries,importanteventsandholidaypatterns. Theyca
nbeusedascross-referencingmaterials.

3.2PeriodisationandConcepts

Withthepassageoftime,theclassofpeopleinvolvedintourismhavechange
d.Astourismbecomesmoredemocratized,thenatureofthefacilitiesalsobec
omesmorestandardizedifnotuniversal.

Usingtheconceptsoftheemergenceoftheleisureclass
todistinguishtourismformotherformsoftravel,wecandemocratized,thena
tureofthefacilitiesalsobecomesmorestandardizedifnotuniversal.

Usingtheconceptsoftheemergenceoftheleisureclass
todistinguishtourismfromotherformsoftravel,wecanestablish
sixperiodsinthehistoryoftourism.

1)AncientEra
2)ImperialEra
3)Pilgrimage
4)TheGrandTourEra
5)TheTransitionEra
6)TheModernEra

Thefollowingconceptswerecommonlyusedduringallperiods:

)i Motivation:thevalueof
newexperienceandthetransformationoftravelfromsurvivaltoanimpr
ovementinthequalityoflife. Thisincludes:

a)



Curiosity:movingfro
mtheknown to
theunknown.
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b) Anticipation:whatyouhopetofind,
seedanddo.Tolookforsomethingandevaluateeverynewexpe
rience.

Holiday:thewordhastwosources

a) Religion
b) Secular
C) InEurope,adaywassetaside,attheendofaweekcycle,forreligiousr

itualsandadaywascalledaHolyday.Intime,saintdayandcertainot
herobservanceswereaddedtothenumberofholidayswhennowork
wasdoneandeveryonecelebrated.

TheSeculartraditionwasapartoftheimperialsystem

d) whenthestategrantedholidays
tocelebrateimperialgloryontheseholidays,noworkwasdoneand
thepeopleparticipated
infeastingandfun.Publicgamesandspectatorsportswerethehig
hlightsonsuchoccasions.

Intime, thereligiousandsecularcombinedandthedayofrestbecomea
Partofallsocieties.

ModeofTravelwasthestateoftheartintermsoftransportnetworksandroute
s,vehicles,costoftravell,documentationandsafepassagewaysidefacilitie
sandconveniencestothetraveller.

Iv)  Tourismimpacts:theinfluenceoftourismnotonlyonthe
life-
styleofthepeople,butinbringingaboutchangesinconsumptionandpr
oductionaswellaswealth.

3.3AncientPeriod

Inscriptions,sealsandcave/rockpaintingsetcareevidenceoftravellintheperiod.S
uchevidencehavesuggestedthatwasbothdifficultanddangerous. Therewasnoco

nceptofasafereturn.Overlandandseajourneywereundertaken,buttravelwasslow
,timeconsumingandroutenetworkswerenotwelldeveloped. Thecostoftravellwa

shighbecausewaysidefacilitieswererarelyavailable.Humanbeingswerestillsubj
ecttothepowerofnature,andtravellwasseasonal.Yet,thesesignificantdevelopme
ntsencouragedtravel!:

i) Thecreationofspecificpathsandroutesusedprimarilybytradersand
pilgrimsandperhapsadventurers.
i) D evelopment ofspecialized
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i) Growthofurbancentersandlatercitiesalongriverbanks and
coastlinesuchcentersareknowntohavebeenestablishedinMesopotam
ia,ChinaandlIndia. Thegrowthofcitiesindicatedtheneedforpoliticalan
deconomiccontactsandtheroleofcouriers,carriersandcaravansbecam
eimportant.

Astravellfollowedapatternofnetworks,restingplacesandfoodresourceswere
providedalongtheseroutes.Soonweseetheoutpostgrowingintomarkettowno
racommercialcenterthatincreasedtherangeandscopeoftravell todistantparts
oftheknownworld.Hence,theincreaseincontactsbetweenthedifferentpartsof
theworld,thenatureofconsumptionandtravellbegantochange.Asaconsequen
ce,specializationbegantoemerge.Forexample,wagonforgoodsandchariotsf
orpassengers.

Withspecializationinvehiclestherewasanimprovementofpathsandroutes,wi
thpavinganddistancemarketersaswellastreesfroshade.Betterroutesledtoincr
easedknowledgeofthefabledwealthandprosperityofdistantlands. Theconseq
uencesweremany,likeemergenceofwarsofconquestortradeandcommerce.

3.3EarlyEmpires

IntheWest,tourismbecameestablishedintheEgyptianempiresandreacheditsz
enithintheRomanperiod. IntheEast,thecostalempiresinChinaandtheMaurya
nEmpireinindiawereknownforprovidingextensionfacilitiestothetravelers.
Roadsnetworksandtransportweresystematizedintoimperialhighways,secon
daryroadsfortradeandvillagepaths,infrastructurefortravellikecaravanserais
,inns,tavernsandpanthagorwerecommonWellsweredug,securitypicketswer
eplacedatconvenientdistance.

SELFASSESSMENTEXERCISE

Enumeratehowmanyperiodsthatcanbeestablishedinthehistory
oftourism.

Bythistime,therewasadistributionbetweentravelandthephenomenonoftouri
sm.Whereas,facilitiesalongtheroadswereroughandoftenprovidedbytheStat
eatnocost,well-to-

dotravelersenjoyedspecialfacilities. Theywereaccompaniedbykitchenstaff,
servants,tolookafterluggageofthehousehold,tents,animals,foodsandotherst
ores,watersupply,etc.theevidenceofsuchelaboratearrangementsindicatesac
ertainsophisticationintheabilitytotravellinstyles. Thetravellernotonlyenjoy
edthejourney,buthadhomecomfortsatthe
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destination.Thestrangerwasknowntobringprosperityandconsumelocals
ervicesandproducts.

AllAsiaticcultureshavethetraditionofcourtesyofthestranger.Folkclore,folkt
alesandavarietyofliteraryworksweretoldandideasexchangedamongtravelers.

3.4.1EgyptianCivilizationandPhenomenon

TheEgyptiancivilizationattractedmanytourists. Thelighthouseof Alexandria

wasconsideredoneofthesevenwondersofthe Ancientworld.Here,weseethege
nesisofnascenttourismrelatedtocuriosityandpleasure.Herodotus,theGreettra
veler,haswrittenaboutjourney'senlivenedbywomenplayingoncastevetsandm
enplayingtheflute,whiletogethertherestofthecompanystandandclappedtoget
herduringthevoyage.Onarrivalatthedestinationtherewasacelebratoryfeast,o

ftenwithasacrificeforthanksgiving. Therewasalotonwinedrinkingandfestivit
yattheendofthejourney.

GrafittiandmassageonthewallsweresymbolicofthefameofEgypt'smonume
nts.BetweenAprilandNovember,manytouristtravelledlongdistancestoseet
hegloriousmonumentsofEgypt. Theyreturnedwithsouvenirstoshowofftofri
endsathome.Buttourismwasseasonalandtravellwastakenwhentheweather
waspleasant.Therealadventures,however,werethePhoenicianswhoextende
dtheboundariesoftheknownworldtotheAtlanticintheWestandAfricaintheS
outhfroml1lncenturyB.0onsands. Theyalsodevelopedoverlandfacilitiesan
dusedtheirmaritimeskillstobridgeriversanddeveloptrunkroutes. Theywere
alsothefirsttousemoneyasaformofexchange,whichhelpedthetravellertolig
htenhisload.Nolongerwasitnecessarytocarryservantsandsuppliesasitwasp
ossibletobuyfoodandservicesalongtheway.

3.4.2ThePersianEmpire

ThePersianimprovedthetravellinfrastructurebecausetheirempireexpandedo
veralongarea. Thedesignedroadsanddevelopedcarrierswagonwithfourwheel
sandcoveredoverhead.Alongwithmerchants,whonowtravelledallalongtheM
editerranean,thephenomenonoftourismalsobecameestablished.

3.4.3Greeks

NewdimensionoftourismweredevelopedbytheGreetswhohadextendedthe
knownworldEastofAfrica. Theirmaritimeexpertisewasbasedonthegrowth
ofthecitystatesalongtheseacoast. Thiswas
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becausethemountainsintheinternalwerenotconducivetothedevelopment
oflandroutes. Theircontributionstothedevelopmentoftourismweresever
al:

) Theyestablishedthesystemofexchangeofcurrencyasthecurrencyof
somecitystatewasacceptedoutsidetheGreekstates. TheGreeklangu

i) agebecamethecommonlanguageintheMediterranean.
TheGreekshostedfestivaltoattracttravellersfromallovertheworld.O

i) neimportantfestivalwastheOlympicGamesheldtodisplaycreativeat
hleticskillinhonour.oftheGodZeus.
TheGreektheatrewasalsorenownedandpeoplecame

iv)  fromfarandneartoseeGreektragediesandcomedies. Thesewerear
eflectiononthemannersandphilosophyofthetime.
ScholarscametoGreecetodebatewithitsphilosophersandtoexch
angemedicalskillswithphysicianandmenofscience.

V) Thecitystatesbecameattractionsforvisitors.Athenswasarenowne
ddestinationthenasnow. Ithadhospitalityfacilitiesthatprovidedfoo

Vi) d,accommodationandentertainmentlikefloorshows,dancinggirls,
andgambling.
TheGreetsintroducedthecustomoflivingaproxeuros,anativeg
uidewhoadvisedtouristonwheretogoandhowtotravelsafely.

vii)

3.4.4TheRomans

TheRomanshadakeenadmirationforGreekmannersandlifestyle.However,t
heyrefinedmostofthenewdevelopmentsintroducedbyGreeksthroughtheirr
emarkablesenseoforganization. Theyhadundertheircontrol(bothpolitically
andculturally)thelargestempireintheWest.Foralongperiod,aRomanLegio

nsbroughtpeaceandprosperitytomanylandsandpeople.Asaresult,notonlyt

heRomanelite,butalsothetradingmiddleclassbegantobuildvillasalongthec

oastlineandintheworldluxurious.Artifactsfromvariouscornersoftheworld.
Tourismthriveinthisperiodforthefollowingreasons:

1) Romancoinsweretheofficialcurrencyallovertheempire. Theem

ii)  pirewereservedbyanexcellentandplannednetworkofroads,calle
dtheAppiahwaysandwaterwayswerealsoinpopularuseinallparts
oftheempire.

1ii)  GreekandLatinbecametheofficiallanguagesoftheempirewhichs
tretchedfromScotlandintheWest,totheEuphratesintheEast.
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iv)  AsthewealthandprosperityofRomancitizenincreased,theywere
motivatedbypleasure,curiosityaswellasaninterestin
theculturesofthepeopletheybroughtundertheircontrol.

V) Theydevelopedspectatorsportsasarelieffromboredom.Gam
esandgladiatorialcontestwerepopularevents.

vi)  SightseeingtripsandexcusionstookthetouristtoGreektemples,sanct
uariesandworksofart.Egyptand Asiaminor(modernTurkey)werere
nownedfortheirmagnificentstructuresandbecamepopulardestinati
ons.UnnamedscholarshadcreatedanitineraryofthesevenWonderso
ftheWorldtowhichRomanvisitorswereattracted.
Traveltomineralspringorwhattoday,wereferashealthtourismwasals

vii)  oandimportantactivity. Thespringswerecloselyassociatedwithshrin
esanddrewpilgrimsaswell.Literaryreferencemadecertainnaturallyb
eautifulplaceanattraction fortheeducatedtravelers.

viii)

3.4.5India

Inindia,duringtheearlyperiodasophisticatedagriculturaleconomymadethee
xportofcashcropsandimportanttradelink.Becauseofthepredominanceoftra
deroutesover-
headcrossingbetweenAsiaandEurope,tradetourswereanimportantfeatureof
Indiancommunitylife.Caravanseraiswerethereforeanimportantdevelopme
ntintheperiod.Fromhymnsandepicpoems,welearnthatsportingeventsandrit
ualssacrificeswerealsopopularfestiveoccasions.Insuranceandsafepassagef
orgoods,regulationofprices,weightandmeasuresandtheuseofgold,silverand
copperasrateofexchangealsoindicateawelldevelopedmodeoftradeandtrave
I.Atthistime,theBuddhistsanghaestablishedthetraditionofthepilgrimage,w
henmonkswentfromvillagetovillageandcourttocourtpreachingthevalueoft
hemiddlepath.Resthousesorpanthgarswereprovidedforthemendicanttravel
lers.

SeveralexpectationscrossedfromGreeceviaPersiaorMesopotamiatoindia.B
uttravelers'accountsarefew.Greekaccountsmentionthatinindia,chariotroads
werewelllaidoutandhorses,elephantsandcamelswereacommonmodeoftrans
port.Trees
forshade,wells,resthousesandsecuritywerealsowellorganized. TheArhtashas
tradetailstheimportanceofthetravelinfrastructureforthestatedclassificationof
routesandtypeofvehicles. Thisisanindicationthattherewasawelldevelopedm
odeoftravelinindiaforthemilitary,thecommercialtravellerandthecivilian.Tra
vellonland,waterwayswasalsounderstateprotectionandregulation.Incities,b
azaarsprovidedaccesstogoodbroughtfromthehinterland.Foreignerswereacc
ommodatedinseraisatthecitygateswhereallserviceswereprovidedtothem.Th
ere
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wasstrictcontroloverthemovementsoftravelers. Theyhadtocarrytonoteforsafe
passageformtheoneterritorytoanother.Fortheirentertainment,tavernsanddan
cinghallswereallowed,butagain,inspectorsensuredthattheconductwasnotunr
uly;gamblingwaslicensedandwassourceofrevenueforthestate. Travellingforp
leasureonthe riversandtothehillswasa traditionstartedbythe
royalcourts.Butsuchmovementattractedallthosewhohadbusinessatthecourtto
movewithitfromtheheatanddustofthecitiestotheruralcalmofthesummerretrea
t. AnexampleworthsittinghereisthatofMughalemperors. Theyhadgreatlovefo
rnatureandtraveledextensively. Theycontributedtowards
whattodaywecallresortdevelopment.

SELFASSESSMENTEXERCISE

1)Whyisitnecessarytostudythehistoryoftourism?

2)What benefit dowederive
fromtheintroductionofstatisticaldatainthehistoryof tourism?

4.0CONCULSION

Inthisunit,youhavebeenabletolearnaboutthehistoryoftourism,statistical
records, periodisationandearlyempires.

5.0SMMARY

1)Ahistoryoftourismdevelopedmainlythroughindirectsourcesin the
earlyperiod

2)Itwasonlywiththeonsetof20centurythatstatisticsandinformationonto
urismbegantobedirectlycollected. ™

KEYWORDS
Eurocentric: Aviewpointwhichtakesintoaccount,onlyEuropeanben
efits,ideasandattitudes,etc.asawayoflookingattheworl
Hinterlands: d. ]
Areasaftermain-streamofurban
activitywithwhichnormallytheurbantradeorindust
.. Tytrytoforcea
- ~4* link.Thisisdoneeitherformarketersor

supplyofrawmaterials.

ANSWERSTOSELFASSESSMENTEXERCISE

1)Itisnecessarytostudythehistoryoftourisminordertounderstandthephenom
enoninaparticularsocietyataparticular
time.Toknowthefactorsthatencouragestourismdevelopment.
2)Fromsuchrecordsitispossibleto:
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3.2Pilgrimage

Wehaveseenthatwishfulfillmentwasanimportantcatalystthathadhistorically
influencetravell. Thehumancommunity,despiteitshighlydevelopedcapabilit
ywasalwaysfacedwithproblemsthatdefiedhumansolutions.Fromanthropolo
gicalsymbolstothedevelopmenttheology,weseetheappealofthesupernatural
thathasbeengreaterthanthelawsofnature. Thepilgrimage(tirthyatra)wasther

eforeajourneyundertakenforbettermentonthespiritualandmaterialplane.

Thekeyelementsofthepilgrimagearebeliefandknowledgewithinaparticularc
ulturalcontext.Intraditionalsocieties,apilgrimageearnedgod'sgraceandmor
alleadershipinthecommunitybecausesacredritualsandtextssanctifiedcertain
placesassociatedwithdivingrevelation.Thiswastrueof all religions.

Oracleshousedinhot
springs,riverandbanksalongwithavenerationofnaturewereearlyformsoft
hepilgrimage.

Differentreligions(Christianity,Islam&Judaism)aresimilarassociatedwiths
anctuariesandrelicsoftheirmartyrsandsaints.Pilgrimsvisited
distantshrinesassociatedwiththeirbeliefs.

Thepilgrimagewasareleasefrompoverty,war,sickness,persecutionandmise
rybeyondthecontrolofhumanbeings.Pilgrimsalwaystraveledinathrongand
wereontheroadforalongperiodoftime. Theyusedthefacilitiesofmerchantsa

ndsanctifiedthemajorfairs,whichwerelocatedclosetoshrinessacredriversan
dtanks.Monasteriesalsoprovidedrefreshmentandresttothepilgrim.Inmany
cases,peoplewentonpilgrimagenotoutofdevotionbutbecausetheyenjoyedtr
avellingthroughunknownlandsinordertoexperiencethenoveltiesontheway.
Thepilgrimsaddedtoourknowledgeofgeographicalandknowledgeofwhatth
eworldhadtooffer. Theywereoftenadventurerandexplorersaswellasbeingm
enofknowledgeandculture.

Intheageofimperialismmanytraditionalbeliefswereundermined,butthepilgr
imageprovidedaresourcetothosewhowantedtopreservetheirculturalidentity
.Today,sociologistshaveboardedtheconceptofthepilgrimagetoincludenon-
sacredactivitiesliketraveltohomesofmodern”idols"and"opinionleaders"(fil
mstarsandother)rareeco-

systemsandenvironmentalorethnicregions. Thesearchforonesrootsisyetanot
herformofpilgrimagethathasinspiredmanyacrosstheworldtoundertakeajour
neybackhome.
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Inacountrylikelndiawhereforthemassofthepeopletourismmaybeeconomica
llyunfeasible,thepilgrimageisavitallivingexperience.Withahigherpersonali
ncomeandbettereducation,thereisanincreasingsecularizationonbeliefsandp
leasurecomponentsarebeingaddedtothefamiliarpilgrims'routesanditinerari
es.Consequently,monasteries,templesandshrineshavenowbeguntoadvertis
especialtoursbecausetheeconomicbenefitsofpilgrim/touristshavebecomeal
luringforthesetrusts.

SELFASSESSMENTEXERCISE

Explainthecharacteristics associatedwithdifferentreligions during
thepilgrimage.

3.2GrandTour

ThetermispopularlyunderstoodtodescribeacircuitofWesternEuropeunders
tandbyawealthysocialeliteforculture,educationandpleasure.ltisfrequentref
erencepointinthehistoryoftourisminEurope.Mostmodernstudieshaveacon
ventionalimageofthetutor,withoutrecognizingthatitwasthefirstextensivem
ovementoftouristforwhichwehaveprimarysourcelikeletters,journalsanddi
aries,oftourists. Thesesourcesindicatethatanyextensivemovementoftourist
isbroughtaboutbyaparticularsocialandculturalenvironmentandeachcountr
ycandevelopitsownperspectiveonthenatureoftheGrandTour.

Theimpactofsuchatouronartandintellectuallife,socialandeconomichistory,
aswellasliteratureindicatethatthearistocracywasperhapsmostvisible.Howe
ver,itismiddleclassbothmerchantandscribe,whohaverecordedthepassageof
thetourist,whiletheartisanhaspassedonhiscraftandskillinthesearchforamast
er.ThereareseveraldebatableassertionsregardingtheGrandTourthatitfollow
edaprescribedrouteandwasbisurelinplace.Now,wehaveevidenceofnosetpat
ternbeingfollowedandalso,ravelingasfastaspossible.ltisalsoquestionableth
attheGrandTourwasatessentialpartofadiplomatictrainingortheroundingoff
ofaspellatOxfordorCambridge.Wasittheresultofthesecularizationofreligio
n?Wasthedeclineofthetourduetothechangingculturalvalueswiththeincreas
einthesizeofthemiddleclass?TheideaoftheGrandTour,asanextensiveitinera
ryfortouristtofollowowessomethingtoallfalsefactorsinthecourseofitsdevel
opment.WecanmentionthecharacteristicoftheGrandTourasfollows:

1)TheGrandTourcanbeintermsofclass,whichwoulddeterminetheplacesvi
sitedandthemodeoftravel.Forexample,the
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2)

3)

5)

nobilitywouldfollowthecoast. Thearistocracyandhighofficialswo
uldfollowsuitaswellasvisitrenownedcentersoflearning.

TheGrandTourcanbedefinedbythedestinationsontheitinerary,buts
uchadefinitionwouldlimittheclassesinvolvedin extensiontravell.

TheOxfordEnglishdictionarydefinestheGrandTourasaTourofthep
rincipalcitiesandplacesofinterestinEurope,formallysaidtobeaness
entialpartoftheeducationofyoungmenof'goodbirth"and"fortune".
ThisdefinitionbesidebringEuro-
centric,hasclasslimitationsandhasbeenbroadenedtosuggestthetuto
rwasifcertainplacesandcitiesofWesternEuropeundertakenprimaril
y,butnotexclusivelyforeducationandpleasure.

ReasonsforundertakingtheGrandTourwerealsodiverse:career,educati
on,culture,literary,health,scientific,businessandeconomic.Atdifferent
timesoneormoreofthesemotivationscouldhavebeentheprimaryone,de
pendingonthesocialstatus,culturalenvironmentandtrendsintransporta
ndaccommodation.

TheGrandTouritinerarywascloselylinkedtotheavailabilityoftotren
dsinfashion

aswellasfacilitation. Thetimingwasalsorelatedtoseasonalvariations
aswellaseventsandactivitiesoftheconcernedindividuals.Similartre
ndsaffectedthelengthofstayatdifferentdestination.

6) Anemergenttourismindustryalsobegantodirecttourismflowinthe19nc

enturyascommercialfacilitieswererequiredtosupplementtheinform
alandformalarrangementsthatmerchants,pilgrimsandtouristshadco
mmonlyusedinearliertimes.Thusaccommodationininns,tavernandr
entedroomsbecamecommonparticularlyinthecities.Regulartranspo
rtserviceswereestablishedandguidesaswellasporters.Cyclingandw

alkingtoursalsogainedinpopularity.Finallybankingarrangementsth
roughexchangenotesweremadetoguideaddedfacilitiestothetourist.

Thestagewasaccommodation,cateringandentertainmenttothevisito
r.Thetrainedmanpoweralsoexisted.Recreationoffacilitiesliketenth

s,cricketandgolfclubs,theatresandlibrariesarecommonfeaturesofsu
chresorts. ThatwashowlIndiagotherselfreadytobelaunchedonthewo

rldtourismscene.
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SELFASSESSMENTEXERCISE
Mention3characteristicsofsilkroute

4.0CONCLUSION

Bygoingthroughthisunityouhavelearntaboutthesilkroute,thepilgrim
ageandthegrand tour.

5.0SUMMARY

. Tradeandpilgrimageplayedanimportantroleintourismtraffi
cinthe moderntimes.

. Thegrowthofmodemtechnology,risingincomesand
modementrepreneurshipcontributedtotheemergenceofmodern
tourism.

r
]
-

ANSWERTOSELFASSESSMENTEXERCISE

. Stagesofthejourneywereshort.

. Travelwasgenerallyinwinterbecausetheextremetopographyandclim

atemadetherouteoneofthemosthazardousandyetintermsofwealthmo
strewarding.

. Navigationwasdonebythe
starswhennotfollowingthecourseofastream.

6.0TUTORMARKEDASSIGNMENT

Thegrandtour,nodoubtplayedasignificantrolelittourismdevelopment.Enum
erateandexplainbrieflyreasonsforundwitakingtheGrandTour
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