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INSTRUCTION: ANSWER ANY FOUR (4) QUESTIONS
l.a: Identify and explain five factors of market differences that can affect global advertising.
10 marks
b With relevant examples, discuss how the three consumer differences can influence global

advertising. 7.5 marks
2.a.  What is domestic advertising? 5.5 marks

b.  List and discuss features of the three types of domestic advertising that are available to
advertisers in Nigeria. 12 marks

3. a.  What are propaganda principles?2.5 marks

b. Deploying propaganda in international adverting requires that you understand the principles. List
and explain any five of these prineiples that brand mana ger of Power Oil must know. 15 marks

4.a: With relevant examples, describe how cenrralisation and decentralisation decisions can be
combined by a mmitinational seeking international advertising. 7.5 marks

b.  List and discuss five factors that must be considered by a brand like Toyota before embarking on
sales promotion in'Nigeria. 10 marks

5.a Explain how advertising helps with the process of choice making. 5.5 marks

b.  With relevant examples, discuss the four ma jor types of propaganda in advertising. 12 marks




