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INTSTRUCTION:   ANSWER ANY FOUR QUESTIONS.  

ALL QUESTIONS CARRY EQUAL MARKS 

1. Define advertising evaluation. Why do practitioners insist on post-campaign 

evaluation? (17.5marks) 

 

2. Advertising stands on a ‘three legged stool’ Explain this advertising expression. 

Mention and explain the components of the legs of the stool? (17.5marks) 

 

3. How is APCON supported to perform their functions? List and explain four (4) 

professional bodies that support APCON in their functions (17.5marks) 

 

4. The newspaper is a platform for advertisement. Mention and explain 4 strengths and 3 

weaknesses of newspaper as tool for this role. (17.5marks) 

 

5. Enumerate five (4) merits and demerits each of billboards as a medium of advertising. 

Discuss three of each. (17.5marks) 


