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NATIONAL OPEN UNIVERSITY OF NIGERIA

14-16 AHMADU BELLO WAY, VICTORIA ISLAND LAGOS

SCHOOL OF ARTS AND SOCIAL SCIENCES
SEPTEMBER/OCTOBER 2015 EXAMINATION
Course Code: TSM 305    Credit Units: 2

Course Title: TOURISM SALES AND MARKETING
Time Allowed: 2 Hours

Instructions:

1. Attempt question number one (1) and any other two (2).

2. Question number 1 is compulsory and carries 30 marks while the other 2 are 20 marks 

3. Present all your point in coherent and orderly manner.
1. a. The meaning of tourism sales and marketing can be traceable to National Tourism Organization (NTO); define tourism sales and marketing and give an explanation on each of them.    15 MARKS 
b. Name two (2) features of sales and marketing concept and explain each of them.    15 MARKS 
2. Mention two (2) of the characteristics of service marketing and explain each of them in tourism term 20 MARKS 
3. List the four (4) basic marketing information requirement relating to tourism marketing. 20 MARKS 
4.  Outline the meaning of advertisement relating to tourism.   20 MARKS 
5. Mention five (5) fundamentals of any Advertising success.    20 MARKS 
