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NATIONAL OPEN UNIVERSITY OF NIGERIA

14/16 AHMADU BELLO WAY, VICTORIA ISLAND, LAGOS

SCHOOL OF MANAGEMENT SCIENCES

SEPTEMBER/OCTOBER 2015 EXAMINATION
Course Code:


MKT829                    Credit Units: 3

Course Title:  

Pricing Policies
Time Allowed:                       2.30 Hour
Instructions: 1. Attempt Question one and any three (3) Questions.


          2. Question 1 is compulsory and carries 25 marks



While the other 3 questions carry 15 marks each


           3. Present all your points in coherent and orderly manner.
1. (a ) Discuss the various environmental factors that influence pricing policy. 
(b) Explain two important product characteristics that can affect firm’s pricing policy. 
(c)  Briefly discuss the marketing mix 
2. What is product line pricing? Discuss the various strategies that a marketer may adopt in product line pricing.
3. PZ Plc wants to introduce a new product into the market. As a marketer, what pricing strategies would you recommend to the company and why.
4. Discuss the various psychological pricing methods you know. Why are they useful to marketers and customers as well?
5. List and succinctly discuss three factors that influence pricing policy
6. Discuss the various price discounts you know.
