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                            NATIONAL OPEN UNIVERSITY OF NIGERIA

14-16 AHMADU BELLO WAY, VICTORIA ISLAND LAGOS

SCHOOL OF ARTS AND SOCIAL SCIENCES
SEPTEMBER/OCTOBER 2015 EXAMINATION
Course: MAC 428: Integrated Marketing Communication
Instruction: Answer question one which is compulsory with any other two.
TIME ALLOWED: 2 HOURS
1. What is Market Research. Discuss (5 Marks)

b. Discuss the types of Market Research and list examples of each type (10 Marks)

c. Discuss briefly five steps and processes involved in conducting Research. (15 Marks)
2. Define briefly the Marketing Mix.  (4 Marks)
b. Explain the primary elements of the marketing mix. (16 Marks).
3. What is advertising? (4 Marks)
b. Differentiate between the marketing functions: Advertising & Marketing (16 Marks)
4. Osuagwu and Gbadamosi in 1998 categorized the evolution of marketing into five phases. Discuss these five phases in full.  (20 Marks)
5. Explain the concept of Integrated Marketing Communications.  (10 Marks)

b. Briefly discuss five reasons for the growing importance of Integrated Marketing Communication. (10 Marks)
