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                             NATIONAL OPEN UNIVERSITY OF NIGERIA

14-16 AHMADU BELLO WAY, VICTORIA ISLAND LAGOS

SCHOOL OF ARTS AND SOCIAL SCIENCES
                         SEPTEMBER/OCTOBER 2015 EXAMINATION
Course: MAC 334: International Public Relations

Instruction: Answer question one which is compulsory with any other two.

TIME ALLOWED: 2 HOURS
1. What is international public relations? (10 Marks)

b.  Discuss five similarities between international public relations and domestic public relations (20 marks)
2. List five means of measuring the effectiveness of Public Relations (5 Marks)
b. Discuss any five advantages of Public Relations (15 Marks)
3. Discuss five implications of theory for international public relations research (20 Marks)
4. What is Corporate Advertising? (4 marks)
b. Give four reasons why Corporate Advertising is said to be controversial (16 Marks)

5. Discuss three ways that can be used in measuring the effectiveness of corporate advertising (9 Marks).
b. Briefly discuss the evolution of Public Relations in multinationals (11 Marks)

