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Introducton

TSM 103: Tourism as an Industry discusseshowthesiwuphenomenon
takes the shape of tourism industry. Some of thies wiiscuss the
Tourism System in relations to Demand-Supply Deteatons and
constraints. After defining certain concepts likdlRnd Push etc. it
discusses further abut the Demand-Led system grplystelated
problems along with tourism impacts in brief.

Your will also come across the debate regardingnéire of tourism
Industry. It goes on to list its various constitteem brief as they have
been separately discussed in independent unitierBiit types of tourism
organizations at national and international leuwapresenting varied
groups and interest have also been discussed.nie &b the units, you
will come across discussions on various regulatesselated to tourism,
importance of statistics and measurements in touriEheir relevance to
tourism industry in relation to forecasts and plagn

Assignment-ile

The assignment file will be made available in thiis, you will find all
the details of the work you must submit to yourotutor marks. The
marks you obtain for these assignments will cowwards the final
mark you obtain for this course. Any further infation on
assignments will be found in the assignment filessignments will
normally attract 40% of the final grade, while tfemal exam also
attracts 60%. Addition of the assignments and thal fexam add up to
100%.

The assignment policy of the University as statedthe student
handbook should be observed. Application for extensshould be
submitted to the check with his/her tutor to istpdsto the tutor, it is the
responsibility of the students to check with his/h&or to confirm the
receipt of such assignment so posted. As a pregaytiu are advised to
keep a copy of each assignment you submit. At titec every 4 units
l.e. at the end of unit 4, 8 and 12 you should turranswers to the
Tutorial Marked Assignment (TMA) questions. You aeévised to be
very systematic in following the instruction as fa@mning to your course
of study.

Final Examinations an@Gradng

The final examination of Tourism will be questiompers of 2, - 3 hours
duration and has a value of 40% as formerly statéde total course
grade. All areas of the course will be examinedaAssult, it is very
important you read through and through the whole$® material
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as many times as possible as mere permutation reagmbint you. You
might find it useful to review yourself-tests, TMAssignments and
comments on them before the exam period.

The series of course under ‘Foundation Course’aariBm are 100 level,
of either first or 2 semester courses. They all are two (2) creditseour
They are available to all students taking the BiScTourism studies.
They are also suitable for any one who is intetesteknowing what
tourism is, particularly those studying coursesiospitality management
generally.

Working through thigCourse

Before you can have a satisfaction of the mind thaeed you've
completed the course, you ought to have read thrallghe study units
contained therein, in addition, read the set b@uidread other materials
provided by the University. The National Open Umsrgy of Nigeria
(NOUN). Each unit as has been said earlier on aositself assessment
exercises, and at certain points in the course,ayelsupposed to submit
assignments for assessment purpose, especiallyN#e assignments.
At the end of the course there will be a final exaation to test your
master of the course.

Tutor-Marked Assinmert

There are Tutor-Marked Assignments in this couiéeu are strongly
advised to attempt and submit all assignments. Basignment counts
towards your total course mark.

When you have completed each assignment, sengethiter with a TMA
form to you tutor. Make sure that each assignmeuwt tyrn in reaches
your tutor on or before the deadline given. If &my genuine reason, you
can not complete your work on time. Contact youortibefore the
assignment is due to discuss the possibility ofeatension for you.
Extension will not be granted after the due datkessin exceptional
circumstances backed up with good reasons.

Below are some salient points that could of helyda, while working
through this course:

1) Reading the course guide thoroughly.

2) Organize a study schedule. Note the time you goect®d or
should spend on each unit and how the assignmelate ito the
units.

3) Once you have created your own study fail is thaytget behind
with their course work.
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4) Review the objectives for each study to confirmt theu have
achieved them. If you feel unsure about any of abgectives,
review the study material or consult your tutor.

5) After completing the last unit, review the coursed aprepare
yourself for the final examination.

Conclusion

Final Advise

Organize how to manage your time. Do every thingstiok to it. The
major reason a lot of students fail is that thesetthings for granted and
procrastinate, only to be rushing unnecessarilyatda exam period. If
you Yyet into difficulties with your schedule, dotneaste time to let your
tutor know before it will be too late to help you.

When you are confident and satisfied that you'véieecd a unit's
objectives, you can then move on the next unitc&d unit by unit
through the course, pacing your studies and mattiegwhole exercise
easy for yourself.

Good luck as you enjoys your reading.
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UNIT 1 TOURISM SYSTEM DEMANDLED

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content

3.1 Concepts

3.1.1 People and Their Environment
3.1.2 Pull and Push
3.1.3 Demand Led System

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Readings

1.0INTRODUCTION

By tourism system we make that conceptual approdsbh helps to
'identify the dynamic elements of tourism. The laanes of tourism are
extremely flexible and can be confused with leisamd recreation
activities. This unit goes on to explain the toorisystem in its totality. It
is touched on the demand led systems.

2.0 OBJECTIVES
After reading this unit, you should be able to:

link the historical changes in tourism conceptsvadl as touristic
activity through the identification of Demand-ledyseem and
constraints; and

Identify the role of the linkages and system of Redtled system
in terms of the tourist and the destination in fmcess of
consumption of goods and services.

3.0 MAIN CONTENT
3.1 Concefts

Tourism is being systematically viewed as a framéwio which the
theory and practice link up with each other to addrthe satisfaction of
all those concerned with the functioning of thetsys

The dynamic element of the Tourism system is issonical potential for
development and resulting benefits. However, tletesy operates with a
global economic environment along with nationabpties. These are
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often not underst
can act as .cons
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ood in a common perspective different perception
traints on the developmental patesft a destination

Today, the tourism debate centre on the dynamicthef Tourism
phenomenon where perceptions of the receivers@arewhat differen

to that of the tour
nor are they of
foreigners is' no

ists. Tlconsumers are not always sensitive to the |
major importance to the host publiacers say "th
body's friend", or that "they arery free with oul

hospitality but very careful with their dollars"nsiarly, many a ime
tourists abuse symbols of local pride and standafdecal services
Tourists generally assume that they are being elddatcause they knc
that bazaars run on bargaining. Tourism system h&agour-tier
framework shown beloy

HISTORY CONCEPT PHENOMEON Ol
PRINCIPLIES, POTEMTIAL TOURISM Tier - 1
v
—_—— GEOGRAPHY
DEMAND SYSTEM SUPPLY ATTRACTION
T INFRASTRUCTURE
> LINKING COMPONENT SUPERSTRUCTURE

v

TOURISTy 2

¢ Tier - 2

PROPENSITI¥¢

TRMZPORT N
C ION —Y

CONSTRAINTS

PROMOTION, INFORMATION

BEHAVIOUR TRAVEL AGENT/OPERATORS
MANAGEMENT Tier-3
POLICY PLANNING EDUCATION MARKETING FINANCE
IMPACTS
| ORGANISATION HOST TOURIST
GOAL MAXIMISATION |
\z \Y/ N -
A" 4 v V Tier - 3
ECONOMIC SOCIO-CULTURAL ENVIRONMENTAL

SELF-ASSESSM

ENT EXERCISE



Explain the relationship between Tier 1 and Tiandl Tier 2 of the
Tourism Framework in the diagram given to you.



TSM 142 TOURISM AS AN INDUSTRY

How far does the phenomenof tourism balance between exp the tot
and the resident population depends or

Interaction between the support system of the eesidnd the
tourist, and

Perceptions of both groups regarding their rightdage access
tourist oriented producas well as resident oriented products.

This means that the, tourism system r-estimate the carrying capac
so that slogans to promote destinations will neteha exclaim "Get ther
before it disappears.

The system therefore has to be "managed" sa everybody'
expectations are capable of being realized. Howsystem is manage
will indicate the nature of the impacts of tourism the industry, the ho
population, and the tourist. The broader goals mellthe economic, soci
and cultural changethat the managers of tourism (the state anc
private sector) have envisaged along with the espieas of the residen
of the area where tourism is actually loce

Time Work Leisure Tourisrimplications

Education, Training Time
Work Survival Recreation
[
Business
Travel
Leisure Tourism

"

PLEASURE

Work is understod to be necessity for survival just as recreatoul
leisure are necessary for coping with routine I¥et, time is finite anc
often institutionally determined or determined hg fprocess of satisfyir
both private and public needs. The location urism within this comple:
relationship is both a matter of social developnaard custom, which ai
then reflected in the working of the syst
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3.1.1 People and thelrnvironmert

The following issues emerge within a Tourism systamelation to the
people and their environment.

1.

2.

Finite Resouces both time and money determine opportunity and
are generally not unlimited.

Action the potential for discretion in the use wheé and money
exists and yet obligations act as constraints.

Facilitation is an aid to discretionary action bwithin the
possibilities offered by travel/journey componemisd support
services.

Results both pleasure and utility are desired inlitd-world
situations, including tourism.

Beneficiaries both host and guest, since the psooésourism demands
the participation of both groups for its successrnem the most controlled
and contrived touristic sites and events.

Each of these issues creates problems which tabe resolved and
taken care of.

3.1.2 Pull andPush

The resolution of these problems is achieved throulgat are called the
‘pull’ and 'push’ factors in the Tourism System.

TOURISM EXCHANGE

ous®NopR

SUPPLY DEMAND
Carrying Capacit 1. Freedonto trave
Resources 2. Information
Techndogy 3. Propensit
Labour 4. Constraints
Capital 5. Distribution Channel
Policy 6. Transport

7. Security
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PULL PUSH
HOSTS GUESTS
Government Intermediaries
Employment Groups
Business Individuals
NGO's

Special Interest Groups

Presenters Receivers

The tourism system influences governments, indubtiginess and even
the households of common people. That is why touigsno longer
ignored by policy makers or in the economic andaqmlicy debates.
In this connection, it is importaihd understand the present global
Tourism System. In the last two decades, tourissldeen contributing
6% of world output, one in' 15 jobs and 1% of calpihvestment. The
WTO (World Tourism Organization) asserts that tenriis at the
leading edge of the service sector and that thedutf the industry is
bright. It can double its contributido world output, increasgbs by
33% and capital investment can jump by 80%. Theresrof gravity of
tourism are also shifting from Europethe Pacific Region which will
account for more than 35% of travel by the year®@® per WTO
forecasts). Tourism will continue to globalize,atiize and consolidate
in the last decade of this century. However, tiesatle has been
declared of the "value decade", where:

Input costs are rising
Revenue are low due to competition, and
Travelers are demanding value for money.

This means that loyalty for destination will be enthined by bargain
hunting. As quality goes down, the compatibilitytotirism with human
and physical environments is being questioned.abt then of the very
values on which tourism have developed in the modea, with world
wide anti-tourism networks.

The success of any destination does not dependoonifye richness of the
tourist product, but on the effectiveness of therism System
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which determines the packaging and marketing of pheduct. An
example of this and approach is the creation adva appeal. Today, Golf
Tourism is a prime draw for the world's highestrepeg travelers.

China; which is making a major bid for a premiersiion in World
Tourism, has chosen golf as one of its major syatienmterventions. The
Chinese-are planning 400 new golf courses in thx¢ be years. Thailand
which had-no golf courses 15 years ago now has f5hternational
standards. India has a very old golfing traditiowl anany of its clubs are
more than a hundred years old.

The system then introduces push factors that ertbatethe problem of
land use will be effectively resolved by employmant evaluating a job
in tourism services as of more value than in selpleyment in any
traditional sector. This evaluation in the name pfogress and
development has critiques as well as supporters.

SELF-ASSESSMENT EXERCISE 2

Explain the significance of 'pull' and 'push’ te trowth and development
of tourism.

3.1.3 Demand Led Stesm

Because demand for tourism can be postponed oioftan remain at

the level of wish fulfillments, the need and objees of the tourists are
often given exclusive Importance by policy makedse can say that
product behaviour and use of resources, technoliadppur and capital
on the supply side are often utilized poorly. Whkea environment for
the tourism system is Demand led, tourism tend mltevard oriented,

looking more to the satisfaction of the touristheat than the resident.
An example to explain this is Indian tourism, whicas by and large,
ignored the 63.3 million domestic tourists. Thidecause in the global
framework of tourism success, what counts is tharestof the world

tourist market. With Europe as her (India) histaripriority therefore,

in a demand led situation, she (the country of dhds concerned that
Belgian tourists find it expensive to visit Indiadause they have to fly
via Paris. In that circumstance, the absence @fcdiilight, to India is a

constraint. Hence the system demands that if toudemand is to be
satisfied, then our example on India must follow'apen skies" policy.

Still basing our example on India, the India tounswoduct, though

rightly famed for its richness and remarkabilitg, found wanting in

terms of infrastructural strength and diversityhidlis very similar to

Nigerian situation that is also very rich in resms but yet at the
infancy of development) Since Third World destinas are seen as
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destinations only, the standards of infrastructumd superstructure are
evaluated in European terms. Third World Governsealso see
Domestic Tourism as a subsidy oriented developrardtthe growth of
out bound tourism as an activity which must be keptheck. Nigeria
usually has more outband than inbound touristdyaut mincing words,
this is a failure as far as Nigeria's policy is cemed. In fact all
countries tend to see only the international perspe in tourism
because of the foreign exchange component and nadizp all other
aspects. Factors that shape demand for tourisntharefore examined
in the international context like:

1. Leisure time holidays, vacations, retirertisnage, shrinking
work, weekend.

Life cycle stage time and money available to fireataurism.
Increase mobility cost and accessibility t air amgtomobile
transport

Work patterns flexibility of time.

Affluence increased real incomes.

Women in the work force

Attitudes to marriage

Increased amenities to simplify home chores

Trend towards smaller families, higher educatiod higher life
‘expectancy.

10. Increasing urbanization and migration.

wmn

©ooN® O

To encourage the full potential of these factorsisitexpected that
destinations should:

Promote market exchange rate (devaluation) andaantlation
Re-orient the business cycle
Relax visa controls, encourage tourism educatiahlanguage
skills
Use technology (like air-conditioning) to countémate.
Ensure safe health conditions and control polluioternational
standards of hygiene), and
Resolve political disputes to ensure stability lsat tourists fee
can be secured.

Many of these aspects undermine the integrity aibna and the security
of the local people as many destinations are ngarteg tourism related
crimes. Whereas suggestion for tourism police arthfcoming, ways of
controlling drug and sex abuse or disturbing thacpeand offending
local people by dress and behavioural attitudesbasr been assessed as
a constraint, nor are many measures suggestededloessal of tourist
generated tensions. The tourist is always seerhasvictim and the
residents as an aggressor.
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At present, the hospitability model creates realdbés for the consumer
without protecting the destination, which is really non-renewable
resource.

SELF-ASSESSMENT EXERCISE 3

Explain in 2 sentences how you think there can lbalance between a
tourist visiting Nigeria from London.

4.0 CONCLUSION

Going through this unit, you ought to have beeneatd link the
historical changes in tourism concepts as well asigtic activity by
identification of demand-led system as well as tdgrthe role of the
linkages as far as tourist destination is concerned

The tourism system is, therefore, working out @& tburism phenomenon
within, first, the constraint of a Demand Led systevhich is often
problematic given the function of market forces exsally in popular
destinations of the world where demand is alwayghenincrease as a
result of the pulling effects.

ANSWER TO SELF-ASSESSMENT EXERCISE 3
1. Interaction between the support system of the eesidnd the

tourist (support systems are those products onngréol play host
to the tourist at the destination).

2. Perceptions of both groups regarding their righhave access to
tourist oriented products as well as resident ée@iproducts.

6.0 TUTOR-MARKED AS3SGNMENT

Discuss certain issues that could emerge withirowidm system in
relation to the people and their environment.

7.0 REFERENCES/FURTHEREADINGS

Lundberg, David (1990)ourist Business. New York.

Falade, GO. (2000)Understanding Tourism in Nigeria. JIS Printing
Press Ibadan, Nigeria.
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UNIT 2 SUPPLY RELATEDPRCBLEMS

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 Supply Related Problems
3.2  Tourism Impacts

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Readings

1.0INTRODUCTION

This unit is a continuation of unit | that discussthe demand-led
systems. It continues explain the tourism systenitsntotality. The
models offered by different experts have also it with. Lastly, the
unit gives a brief description of tourism impacts.

2.0 OBJECTIVES
After reading this unit, you should be able to:

critically examine the issues of Tourism Managememéerms of
the state, the entrepreneur, the tourist and theramity; and
understand the concept of tourism impacts.

3.0 MAIN CONTENT

3.1 Supply Relate®roblems

The commercialization of culture removes the warfdeisure from the
world of work. This removal and then concentratioh leisure in
vacation's amusements, games etc, creates the assrnholiday
environment. (No rules, no codes, no behaviourdesduture). In such a
situation, it becomes a very difficult problem teywde the facilities that
the high spending tourist wants. The foreign tdumgio insists on
European food, coffee and soft drinks with his rmghbt running water
(36 gallons per person, per day), air conditioniaig,services etc., will
ignore a destination that does not provide thesiitias within which the
holiday activity has to be pursued. Since the ma&oconomic, social,
technological and cultural components of demand lmeated the
metropolitan countries, it is not surprising-thatiism allover the world
is created | their image. However, the touristis® a victim of the
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sophisticated promotion of a tourist product byatirey an image of the
destination that creates a new kind of demand.

Tourism Image can be looked at as a:

Personal process which helps us to determine wypd of
holiday to take, and
Particular strategy of a tour operator or a traggnt.

This is what can be called destination "mytholodlgfough which a
tourist is ensured by unreal picture of a foreigestthation. The
mythology is based on what may be med the "bligsndita’. For

example, Thomas Cook and Kuoni (tour operatorsinoted Kenya and
Gambia with almost identical use of the bliss folanisun drencluded
wast, exciting dense jungles and great rivers,gbug tribal drums and
dances, scenes from a Tarzan epic, sum bathinggpidring all from

the comfort of a Western hotel.

There has been a change in the approach to unugirsjathe nature of
tourism in a more qualitative manner. Today, thare many types of
tourism who are neithésuperficial in twsts’ nor ‘modern pilgrim.

Valene Smith has Created Seven Typologies:

1)  Explorer few in number, looking for discovery amgdaolvement

2)  Elite individually created visits to exotic places

3) Off-beat -wanting to get away from the crowds

4)  Unusual -seeking physical, danger or isolation

5) Incipient mass -single or small groups using sohagle services

6) Mass package tour market desiring tourist enclaves.

7)  Charter mass travel to destinations which havedsialized
western facilities.

The Host Feels the Impact of each of these Categjtwia Different
Degree

Eric Cohen has created a typology based on the ingg&urism has for
the tourist rather than the impact it has on thst,hor the opportunity
each type provides to the travel trade:

1) Recreational -to relieve the stress of works

2) Diversionary escape from boredom and routine

3) Experimental -a modem pilgrim looking for autheityicn other
societies, because it has been lost in one's owatgo

4)  Experimental to experiment with alternative lifgles

10
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5) Existential- finding a new spiritual centre aseault of a touristic
experience.

These generalizations help us to clarify both wioarism does for us
and how to judge what kind of tourism is acceptaioleus. There is
enough evidence to suggest that the aspiration&/edtern tourists do
not match the priorities of many Third World governts or the
aspirations of the host people. In order to maxeamiacome these
priorities can be:

) Creating mass tourism enclaves (for example. beasbrt in
Goa),

i)  Turning the trade to a small up-market componentetive
tours),

iii)  Encouraging mass tourism with maximum visitor husitact,

Iv)  To have a mix of all the three models.

How we realize our priorities is however determinby powerful
external factors, like the decision making processl competition.
Motivation (attitudes. values. needs) is one factbat influences
decision-making. Yet it is not a simple concept there are four
motivational categories:

physical,
cultural,
personal status, and
prestige

Secondly, decision making is often not rationalduse information is
never complete or is tailor made.

1) Desire- the initial period when a need to travdels

2) Information books are collected: friends, travetatg are visited
and cost/time/evaluation and alternative are welghe

3) Decision -choice of destination, mode of transport,
accommodation and activities

4)  Preparationttickets, bookings, money, documents, clothing and
journey.

5) Satisfaction and Evaluation before, during andratfte trip and
likely influence future decisions.

It is very difficult for a destination developer totervene in decision
making except the first stage. In case it is d@ueh an intervention is
often at a very high cost. Mar Third World courdrido not have the
means to enter the competition on equal termsuth & situation, the
state intervenes to set the parameters of develupanel before or can

11
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see the impact of policy a certain approach inrdee for tourism is
institutionalized Therefore all destinations do nlave the same
historical experience nor do they have the same irlglobal tourism
development. A simple time scale model will showhow the

relationship between the industry, the host popadatind the tourist
changes with development.

Time Phadng

1) Discovery when a new destination begins to at@#ention

2) Local response when national entrepreneurs resgoneew
income generating opportunities or policies thaect investment
to a particular field.

3) Institutionalization when the industry is taken ouey large
foreign companies.

This is the experience of Indonesia which is bgngmoted as a model
for all Asia countries. This view considers onhjbdaund tourism as a
policy success and outbound tourism as a failuwagm policy because it
does not view outbound tourism as a income gemgratitivity.

Experience however proves the opposite and theresaveral national
entrepreneur who would like to capitalize on thebound market,
There is nothing to recommend the Maldivies experge where luxury
resorts came up in 40 small islands in the waka néw airport which
could handle wide-bodied aircraft. There was a tnetdy minor

involvement of the local people in this developmeBktik Cohen
suggests that much depends on the history of tmuns a particular
destination.

Where tourism grows originally and the industry ibegn a small way it
is likely t4 follow the three stage model on theéesthand where tourism
is introduced from the outside. There is institnéibzation in the begin
going itself. Here a reverse pattern develops witbups in the host
country attempting to regain control to deinstidoflize tourism.
Alternatively, Third World chains can emerge, likee Oberoi, which
penetrate the global system from the periphergblsyugdements.

The worldwide expectations fall into five categerie

1) Attractions natural man-made and cultural or ethnic

2) Transporieasy access, particularly to world air routes

3) Accommodation— the commercial sector, the supplementary
sector and the informal private sector

4)  Support Savices shops, banks, medical aid and other resident
oriented products.
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Infrastructureroads, railways, airports, electricity, sewage dé&g and
water is required to provide support services audifies.

Even where these services are provided, would lméste are attracted by
low co safety, security and stability. Thereforé déstinations have to
promote these posil elements. However, about aidkeiof the total

travel market is attracted by bud destinations ewdere the country
adapts to market trends in providing the essestipply elements.

In recent years, there had been "visit --yearsaoized in several Asian
countries, as a one time attempt to attract largenber of visitors.
Malaysia, which had a successful year, achievedlt ia high cost by
paying-off agents and operators around the worildgbtourists to their
country. In the following year, numbers were dovwgaia; Malaysia is
once again advertising a "Visit Malaysia Year" taise the tourist
arrivals.

You might wonder why a destination would go to siegths to attract
the international tourists and that brings us #rttythology of impacts.

3.2 Tourismlmpacts

The justification that tourism is economically gofat a destination
often ignores integrated nature of the system odevtevelopment.
There is a heated debate on pros and cons of mouff® look at
economic development in isolation from developmkwrtntext is to
accept the needs and values of the modem toursta aniversal
justification. All the studies which propagate tuns, economic
benefits, although sophisticated, do not addressfalst that there are
complex interactions, between tourism and othertosec of the
economy. For example, in most mod tourism projélegse has always
been a conflict of land use and environmental dammough hotel
construction, tourist pressure and waste dispddalvever, this can
attributed to mismanagement of tourism rather tioamism itself.

Secondly, Third World countries do not estimateéegges on the tourism
account correctly. The outbound and inbound exgareB are
correlated, without counting infrastructure and mup costs or the
import content of tourism services. Today, with @mgement contracts
and franchises on the increase, the leakages lkaly lio greater. With
the increasing privatization, foreign companiesl vaiégin to operate
within the country to siphon off a share of thedbexpenditure.

Add to this, the impact of devaluation and the necgebate between
tour operators and hotels in Nigeria over the issuidual tariffs is an
example of this. Hotels w charging a higher naikagérian money)
equivalent to foreign tourists which, however ttenslard dollar tariff.
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Such a practise was considered unfair by the 1liatgrs and the tourists
who represented to the government to abolish thal tariff. This
problem remained to be solved in Nigeria up tilbno

The social impact of tourism is equally complex. th the
international understanding and goodwill ideologgnts tourism to be
promoted at any cost, social, effects are not déxaatisible. Sex
tourism, drug peddling and bride buy have becormealy inter-linked,
particularly in third world countries with some forto tourists.
Thailand, Nepal, Srilanka and India have clearlgrs¢he negative
impact of such tourists.

In certain cases, the curio trade had encouragedvaéimdalisation of
architectural heritage and art objects. This haspbhaed despite the
legal structure prohibiting such commerce. Eveddran banned items
like Rhinos and tiger claws and ivory (in Ivory Gband Nigeria) have
encouraged the continuation of paching. Howevernymavildlife
tourists are considered to be a preserving facyothie travel trade.
There is also the practice of illegal trade in hamarency. Such
activities turn a section of the local populatiorioi pimps, touts and
black marketers. Sometimes tourists may providentiagket for such
activities.

SELF-ASSESSMENT EXERCISE 1

What do you think the government can do to soleepitoblem arising
from the Conflict of land use and environmental dgenin tourism
development?

Finally, there is 'the demonstration effect. Thagn terms of translating
all codes a behaviour of tourists as "modem" oofpessive'. Their dress
and manners are adopted by those who are eitlobysa contact with the
tourist or young people who live in tourist destioas.

But, perhaps, the greatest impact is the cultudien that takes place in
functional tradition that turns-into a pop traditiy transforming the
content of a culture into its symbols or ethnic kesas. These are
generally visual and relate to origin, names, aectirre, landscape and
people in their daily lives and in their rituals.

These ethic stereotypes are created by many temesits through their
brochures. The process of marketing images of exd¢ices and people,
the brochures draw upon a small set of ethic marker provide a
conceptual framework through which the tourist ftest while abroad.
The ethnic reconstruction then becomes the indeutfenticity and the

14
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ethic stereotype becomes confirmed in the eye eftdlrist because it is
easily recognized.

Such ethnicity is touristic and is weakened by fesxploited. It is an

expression of the very contradictory nature of iné&ional tourism on

the one hand and, the common identification ofttwist culture which

is understood as Western culture, on the other .hdihis leads to

artificial or real preservation of local ethnic gps and attractions so
that they may be consumed as touristic experien€es.the people
themselves, who have been transformed into "thintig¢ change that
has occurred now has economic and political implces. Tourism

policy makers, professionals and researchers havetake these
implications into account for the systematic andltigy development of
tourism.

SELF-ASSESSMENT EXERCISE 2
Mention 6 factors that shape the demand for tourism
4.0 CONCLUSION

Now that you've gone through this unit, you shobkl able to critically
examine the issues of tourism management in terimtheo state, the
entrepreneur, the tourist and the community andddition understand
the concepts of tourism impacts.

5.0 SUMMARY

Alternative systems suggest that the values ofTiligrism system beget
its problems and therefore, tourism should not &eahd led but supply
led. Tourism exchanges are often power exchanggsamvest control
of tourism, ifs negative forms should be resistétis will lead to a
healthy development of tourism, doing away withntismanagement that
leads to negative forms.

Others have called this approach as pseudo-ch&@wjes of planned
tourism and tourism policy advocate a system thatsidered the
problems of tourism impacts which should deterntime constraints of
tourism development.

Keywords

Devaluation: - reducing a currency to a lower fixedue in. relation to
another currency.
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Multiplier Effect: - more than proportionate incseain relation to
investment.

ANSWER TO SELF-ASSESSMENT EXERCISE 2

1) Leisure Time: holidays, vacations, retirement afpeinking
work, weekend.

2) Life Cycle Stage: time and money available to foatourism.

3) Increase Mobility: cost and accessibility to aidautomobile
transport.

4) Work Patterns: flexibility of time,

5) Affluence: increased real chores.

6) Increased amenities to simplify home chores

6.0 TUTOR-MARKED ASSGNMENT

Enumerate and explain the five points of Cohen raeatl in section
3.1. i.e. meaning tourism has for the tourist.

7.0 REFERENCES/FURTHEREADINGS

Lundberg, David (1990)ourist Business. New York.

Falade, G.O. (2000Understanding Tourismin Nigeria. JIS Printing
Press Ibadan, Nigeria.

16



TSM 142 TOURISM AS AN INDUSTRY

UNIT 3 CONSTITUENTS OF TOURISM AND TOURISM
ORGANISATIONS

CONTENTS
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2.0 Objectives
3.0 Main Content
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3.2 Constituents
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1.0INTRODUCTION

The tourism of today is the outcome of the combiegdrts of its various
constituents. There are possibilities of more atuestts being attached in
the future. In fact, what we may define as Tourladustry is a mix of the
output and services of different industries andiises. - This unit begins
with theoretical discussion on tourism being déxdias an industry. It
goes on to identify and list its various constitisenHowever, their
description is confined to a brief discussion asstrad them have been
independently discussed in individual units. That wso takes into
account some of the important organizations that lemerged over the
years in tourism at national as well as global levéA first hand
knowledge of these is a must for tourism profesi®iand researchers in
the areas.

2.0 OBJECTIVES

After reading this unit, you should be able to:
understand why tourism is being called an industngw about
the various constituent of the Tourism Industrgrteabout the

Interdependence of Its various constituents; amdliexize
yourself with various type of tourism organizations

17
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3.0 MAIN CONTENT

3.1 Tourismindustry

There have been debates, arguments and writinggs\alsether Tourism
could be ascribed the status of an industry. Yedre is no doubt .that
once tourism is mentioned as an industry a numlbesomplexities -

arise. Scholars too have offered different viewsthis regard. For
example, Neil Leiper has attempted to sum up thHzagein his article
"Defining Tourism and related concepts: Tourist, rkes Industry,

tourism system" (VNR's Encyclopaedia of Hospitahtyd tourism, New
York 1993): The views that have been taken intooant are of A..J.

Burkar, Kaiser and Hebber, Kaul and Leiper:

1) Bukart and others recognized Tourism Industry ista€Comprised
of a broad range of business and organizationsaiteatelated to
"Virtually all areas of economy. and

The components include all suppliers of goods &ndices; which
the tourists require. Hence, on the one hand, gourindustry
comes up as a huge industry where as on the dthesd leads to
perceptions of a highly fragmented industry"”, Itb@gsed on the
assumption that "tourism" expenditures reflect ¢xéstence and
scale of tourism industry” and does not take intcoant how
certain "business are managed in relation to ttsurs to one
another".

2) Kaiser and other have advocated that there "isuoh $hing as
tourism industry”. What happens is a collection sdveral
industries that functions

3) Leiper has taken an intermediate position. Accagnto him the
“tourism industry comprises those organizationgtthre in the
business of providing goods and services to metdiktinctive
need of some identifiable collection of touristaid

"Cooperate with one another to some degree, ingosoi.

This places some organizations like travel agersir operators, guides
etc within the scope of tourism while leaving othaside. This could be
like the difference between a shop at an airpognegd especially for
travelers and the one in a city market that cateesyone.

Without further going into the debate we may suniarpyou that because

of the economic impacts involved, profits, employinegeneration,
earning of foreign exchange etc; more and more tci@sn

18
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are declaring tourism as an industry: adoptinggeedi and making plans
for it, forming regulations and giving incentive# is also worth
mentioning here that in many developed countriegtism is now being
referred to as a service rather than an industinys 1|6 so because these
countries have reached a stage of perfection mgenf infrastructural
development and the emphasis is on the consumetigervices. On the
contrary, the developing countries like Nigeria sti# struggling to create
infrastructural facilities and a lot still need be done. Hence, tourism is
an industry for us rather than just being a service

3.2 Condgituents

The constituents of tourism industry are variedgmnag from small scale
business operating at local levels to multinatisn&lor example, a fast
food counter at an airport is a component of therison Industry as IS an
airline or a hotel, for it has its own serving posp for the tourists.
Moreover, these different components arc closelield to each other.
This linkage is there in spite of the competitionthim one set of

constituents. For example, Hotels A and X are cditges, but both are

dependent on tourist arrivals through the airlfwed Airlines Y and Z are

competitors and so on. In fact, very often it'shain of linkages and
modem tourism is a result of the intermixing andnbined effort of the

various constituents. Let us list for you the pniynaand secondary
constituents that make the tourism industry.

3.2.1Primary/Major @ndituerts

Under this, we list the very essential constituents

1) Transport

Well, you need a mode of transport to travel ostggest one to your
client if you are a travel agent or a tour operateurther, the travel
depends on the availability of seats etc. todag, tthvel industry is a
highly developed industry with its various brancireshe areas of roads,
rail, air and water.

2)  Accommodation

A tourist not only travels but also stays somewhéed here comes in

accommodation. It could be different types i.enfrgottages of tourist
lodges to a house, boat or a five star hotel.
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3) Catering, Food anEntertainment

Well, a tourist has to eat also and here comegdleeof catering and
food. Restaurants, fast food joints dbdkateria’ all play a role in this
regard with different cousines to other, differéarims of entertainments
are provided as attractions at the destinations.

4) Intermediaries

The intermediaries constitute the travel agencyr tiperator and guide
services.

The constituent which correlates all the componaftsourism is the

travel agent/tour operator who has accumulated letye, expertise and
contacts with providers of services. He is a usedob invaluable

intermediary between the traveller and the supligourist services i.e.
airlines, transport companies hotels and auto-kenta

The functions of the travel agency depend uporstiope of activities it
is involved in and also the size and the locatibhe agency has
specialized departments each having to perfornemdifit functions such
as:

a) Providing travel information

b)  Preparation of itineraries

c) Liaising with providers of services
d) Planning and costing tours

e) Ticketing.

f) Providing foreign currency

g) Insurance etc.

Some of the travel agents are also tour operatdrs manufacture
tourism products. They plan, organize and selldolihey make all the
necess'4ry arrangement e.g. transports, accommadadight seeing,
insurance, entertainment and other allied servieesl sell tour,
mountain tour, adventure tour or a pilgrimage tolinese tours are
escorted and include transportation, meals, sighing, accommodation
and guide services. The escort or the group lesdeesponsible fat:
maintaining the schedule of the tour and for logkiafter all the
arrangements. The guide service playa vital roleourism as a tourist
feels comfortable when the essence of the cultsreexplained-
especially when it is done in his own language.
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5)  Government Departments/Tourist Informat{@entres/
TouristOrgarizations

SELF-ASSESSMENT EXERCISE 1

Mentions the categories of tourism services thiédd tender
intermediaries.

3.2.2 SecondarZongituerts

Today, there are a variety of services (formal aomh fornlal) that
constitute the tourism mix or directly and indidgatelated to tourism.
For example, banks don't come under the tourisnugtrgl, but they
cater to tourist through travel’s cheques or credit cards. Similarly,
insurance companies offer short-term safety or dsctdi policies to
tourists. Here is the list of such certain consiitis.

I Shops and Emporiums: - These sell various prodactsurists.
Many State governments have opened the emporiuntthier
state also.

. Handicrafts and Souvenir: - certain handcraft and/enirs
industry today are totally dependent on touristdlieir sales.

lii.  Local Taxi/Transportation (e.g. Kabukabu, buse} etc

iv. Hawkers

V. Communication Services: at the destination (e.d.Bill book)

vi.  Touts and Brokers

vii.  Advertisement Agencies

1)  Publishing Industry; i.e. publisher who publishvigbguides,
brochure magazines, postcards etc.

2)  Artists, performers, musicians etc. who performtfer
entertainment of tourists.

In the United Nation study on "The economic impafdiourism in India".
The segments having receipts from tourism employrdae to tourism,
are mentioned as:

1) Hotels and restaurants

2) Railway transport services

3) Transport services

4)  Shopping

5) Food and beverages

6) Wool, silks, syn. Fibre textiles

7)  Wood and wood products except furniture

8) Leather and leather products,

9) Mental products except machinery and transportpegent
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10) Music manufacture industries Trade
11) Trade
12) Other services

3.3 TourismOrganzations

Over the years, a number of organizations have gadein tourism.
They have played vital role in tourist policy fortiwan, planning,
promotion, infrastructure and resort developmerdtgrting the rights of
tourists, negotiation, etc. factors like importamée¢ourism in generating
foreign exchange, employment prospects; nationalereést and
accordingly influenced their growth and functions.

These organizations exist in public sector as aglprivate sector and at
different: level i.e. global, National, State anachl. For example,
World tourism organization Nigerian Tourism Deveiognt
Corporation, African Travel Association etc. a neicaddition has been
of some NGO's devoting full time to; issues congggriourism the NCF
(National Conservation Foundation), Lekki; Lagosff@ent segments
oft] industry also have their own organizationsdefend and promote
their rights like t] Travel Agents Association ooutist Guides
Association.

SELF-ASSESSMENT EXERCISE 2

Enumerate and explain some factors that promotestauas analyzed
under 3.3 above.

3.4 International Organization/Privatee&or

World international tourism organizations have bdenmed which
represent government as well as the private settas difficult to

discuss every such organization, hence we mentimutaa few ones
here.

3.4.1WTO

World Tourism organization (founded 1975) is anergbvernmental
body. It is a successor to the International Unadnofficial Travel

Organization (IUTO) which existed from 1947 to 19%s a 'United
Nations, specialized agency, the WTO's membersbippeises 113 of
the World's Governments and over 170 affiliate merak{International
and Regional tourism organizations) from the traweld tourism
industry. WTO Headquarters are at rid Spain) ai'sl ,three 'functios’

are:
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WTO secretariat (permanent office at Madrid)
General Assembly (meets every two years)
Executive council (meets twice a year)

The fundamental aim of the organization shall be:

“the promotion and development of tourism with awito contributing

to economic development, international understamdoeace, prosperity
and universal respect for, and observance of, humghts and

fundamental freedoms for all without distinction séx, language or
religion. The organization shall take all approf#iaction to attain this
objective. In pursuing this aim, the organizatidmals pay particular

attention to the interests of the developing caaatin the field of

tourism",

WTO's ActivitiesIncluded:
I. Technical Coopkation

As an executing agency of the United Nations Dgwalent Programme
(UNDP), WTO provides assistance to governments avide range of
tourism issues. frgxp sustainable tourism develogmi@vestment need
and technology transfer to marketing and promotOuwer 600 projects
have been fielded since 1980.

ii. Education and Maining

Education and training is one of the major buildligcks on the travel
and tourism industry. WTO offers a variety of pragpmes, including
"distance learning"”, courses, which have been azgdnwith Purdue
University and Sorbone. Other projects include #wsablishment of
training centres and publication pf a .Directoryufism Education and
Training Institutions.

ii. Environment and Planng

The goal of sustainable tourism development uneeMTO's work in
environment and planning. Activities include pagation in forums on
tourism and the environment, such as the Rio E&tmmit and the
Globe Seminars in Canada. WTO has also developedloaal
programme of clear beaches for tourism, based an Enropean
community's Blue flag Programme. Several publigajoincluding
three joint reports with the United Nations Enviment programme,
provide vital input on tourism planning in resortsgmmunities and
national parks.
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iv. Facilitation andLiberalisation

WTO works towards the removal of barriers to tamig\ctivities in this
area include promotion of improved access to tauwrior the
handicapped, research on computer reservationgnsystinvolvement
with the General Agreement on Trade and Tariffs TGA process,
assistance on health and safety issues.

V. Marketing andPromotion

WTO continuously monitors and analyses travel andism trends in
over 165 countries, which provide invaluable datadtrategic planning
and marketing.

Equally important has been the 1991 WTO Ottawaa@mice on Touri5
which established global definitions of tourism.this way, a substantial
base was created, the uniform measurement of todlasvs.

Vi. Pulications

WTO also has a number of publications. They are:

Year book of tourism statistics

Compendium of tourism statistics (annual)

Travel and Tourism barometer (quarterly)

Directory of Tourism educations and training Indians.

An integrated approach to resort development,

Guidelines: development of National Parks and pected area for
tourism. Tourism carrying capacity

Sustainable Tourism Development: Guide for locahplers, and World
tourism forecasts to the year 2000 and beyond.

SELF-ASSESSMENT EXERCISE 3

Mention and explain 3 of WTO activities

3.4.2 OthelOrganzaions

Besides, WTO, there are a number of organizatiorteainternational
level give brief details about some of them.

I IATA

The International Air Transport Association (IATA)is a non
governmental (and membership consists of pracyiedlllair carriers. The
active members in international operations wheréas Associate
membership consists of domestic airlines. IATA aims
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At encouraging the development of reliable, regudad
economic air t the benefit of travellers.

To foster air commerce and study the problems theand

To research the problems and issues related iodstry

Founded in 1945, the activities of IATA have in@ed over the years
services and roles include:

Setting rates on global routes agreeable to meailderes,
Planning of time tables for international flights,

Standardizing and coordination of certain serviles baggage
checks reservations etc.

In addition, IATA also provides statistical data ioternational air travel
and acts as a clearing house for ticket coupons.

. UFTAA

Universal Federation of Travel Agents Associatiomswounded in
1966. Its members are national organizations andiomal
organizations. It aims representing the travel agendustry and travel
agents at different forums and negotiates on thehalf.

4.0 CONCLUSION

Different authorities / scholars define tourismaasindustry differently. In

this unit, arguments with regard to tourism asratustry were discussed,;
primary and secondary constituents were explairedvell as tourism

organisations as they relate to economic activitiea nation. However,

the focus should be on the services it provides.

5.0 SUMMARY
In this unit, you learnt about:
Tourism as an industry,

Various constituents of the tourism industry, and
Tourism organisation.
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ANSWER TO SELF-ASSESSMENT EXERCISE 1

Bukarts View: -

Comprised of a broad range of business and orgamsahat are
related to "Virtually all areas of economy.”

The components include all suppliers of goods amdces which the
tourists require.

Leipe’s View:-

The business of providing goods and services td thedlistinctive
needs of some identifiable collection of tourists.

Cooperate with one another to some degree in dmng

6.0 TUTOR-MARKED ASSGNMENT

Mention 5 out of secondary constituents of tourasrd explain the
usefulness /significance of each of them.

7.0 REFERENCES/FURTHEREADINGS
Lundberg. David (1990)ourist Business. New York.

Falade. G.O. (2000Understanding Tourismin Nigeria. JIS Printing
Press Ibadan, Nigeria.
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1.0INTRODUCTION

It is an essential requirement on the part of wuarprofessional to obtain
and master tourism comprehensive information onrégilations that
affect tourism both directly and indirectly. Alsmportant is the passing
of this information on to the itinerant touristshi3 will help to annul

their misfounded fear regarding Nigeria as a prospe destination. In

addition this will enable them to know about andgpect the regulations
during their stay in Nigeria. In this unit our ainssto provide you with

important information in this in this regard.

2.0 OBJECTIVES

A tourism professional it is imperative on you twokv all those legal and
guasi-legal regulations that concern the touriatldr this country. The
objectives of this unit are to give you all impatanformation that
relates to the:

inbound outbound travelers;

economic regulations concerning such travelers;

health regulations of the travelers;

law and other regulations in place in the courdng
regulations concerning environmental protectiofonte in the
country.
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3.0 MAIN CONTENT

3.1 InboundOutboundTravelRegulations

A Traveller who is also a tourist is governed bg taws and regulations
in force in the country which he visits. As touripmofessional, there fore,
it is of vital concern to you are well versed ircBuegulatory controls that
will affect your prospective clients. It.-is onllgen that you will be able to
provide them with all the necessary information

As tourism professional dealing with outbound tetg; it is important
also for you to obtain information about regionsichhyour clients are
intending to visit (i.e. if you are, travel agent).

3.1.1Passporand VisaRequiremerts

It is extremely important for all the visitors (et from' ECOWAS

countries) from above to posses a valid passpsued by their respective
countries before they enter Nigeria. There ate «iofl visas as listed
below, available to foreign nationals.

Entry visa,
Tourist visa
Business visa

The outbound travellers will seek visas from thebassies/consulates of
respective countries they intend to visit. Mosth@se officers are located
either in Nigeria's new capital which is Abuja or Lagos the former

capital.

3.1.2 The Visa Syem

1) The Visa System is designed for the purpose ofstasgi the
Immigration Authorities in the proper administratioof the
regulations regarding the entry of Aliens into Nige For this
purpose Nigerian Consular officers and Foreign iSerand British
Passport Officers who are acting on behalf of tleweenment of
the Federal Nigeria can conveniently be descrilsdw posts of
the Immigration Authorities. The System is alsoaglvantage to
Aliens in that the refusal of a visa would deteont undertaking a
journey, those who maynot be satisfy the Immigration
requirements and spare them the inconvenience iofj befused
permission to land.

2) The grant of a visa is no guarantee that the recipiwill be
allowed to land country for which it is issued. Thea is issued
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subjects to compliance Immigration Laws on arrizat the final
authority in regard to the permission to land resish the
Immigration Officer at the port of arrival.

3) To achieve successfully the objects of the wgatem it is
necessary when with applications for visa that:

(@) The visa instructions contained in the summary a$av
regulations should carefully complied with as welthe spirit as
in the letter;

(b) Cases should be subjecta careful examination so that the full
facts to the intended journey can be ascertained (in this
connection] interview is often of primary importansince during
it, an applicant may admit facts which he has psebo omitted
from his written application;

(c) All cares in which doubt exists should be refertedthe Dir
Immigration with the full facts as to why the caseeferred;

(d) No exceptions to angf the Regulations should be made without
reference to the Director of Immigration.

Entry Visa Application

4. All applicants for visa are required to completeisa application
form (Imm. 22) and submit it to the Immigration @#r-in-charge
of the visa section to get their valid passportgalsport - size
photograph and the appropriate visa fee.

5. The visa application form shall be submitted iplicate in respect
of applications requiring references.

6. All applications for return visa for Nigeria areqrered to be
supported b from the employerésuch Aliens certifying that the
applicants are returning to their employment arad the employer
accepts immigration responsibility applicants reptibn from
Nigeria under the provision®f the Immigration Act and
Regulations.

(Sec.33(2) Imm. Act
(Sec. (14a) Imm. Reg

7. Where an applicant resides in an area outsideuthgdjction of
the visa office, the application shall be refertedhe Director of
Immigration for clearance.

8. Applications will only be accepted from persons vdre actually
in Nigeria at the time of application. There haeet instance of
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friends submitting applications for return visas behalf of
persons outside Nigeria. This sort of thing is petmitted and
persons outside Nigeria must make application &DRirector of
Immigration, Lagos, through the appropriate repnese/es
abroad.

9) All applications received shall be checked agfaine Suspect
Index and passed to the Senior Immigration Offider
instructions together with the details of the Suspgedex and in
the case of person resident outside the visa igsamea shall
include the reply from the Director of Immigration.

SELF-ASSESSMENT EXERCISE 1

Explain purpose of Visa system to:

a) Nigerian Government
b) Aliens

Visas for Common Wealth and Domini&@ountries

1. The following Independent Commonwealth Countaies
representatives of these countries:

United Kingdom and Dependant Territories .....igHHCommissioner for
the United Kingdom.
P.M.B 2136.
Kajola House.
62 64 Campbell St.
Lagos.

Australia...... ... ... ... ... High Commissioner for
Australia, Investment
House, 21 25 Broad St.
Lagos.

Canada..... ... ... ... ... High Commissioner for
Canada, New
Niger House, 4th
Floor Tinubu St.
Lagos.

Ghana..... ... ... ... ... High Commissioner for
Ghana, 21 23 King
George Road,
Lagos.
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India...... .o v e ..

Gambia..... ... cev v ..l

Zambia... ... ... coi oee .l

SierraLeone... ... ... ... ... ...

Trinidad and Tobaga... ... ... ...

TOURISM AS AN INDUSTRY

High Commissioner for
India, 107 Awolowo
Road, lkoyi -Lagos.

High Commissioner for
Gambia, 162 Awolowo
Road Ikoyi— Lagos.

High Commissioner for
Kenya. 53 Queen's
Drive, Ikoyi-. Lagos.

High Commissioner
for Malaysia, Kofo
Abayomi St.,
Anifowoshe St.
Victoria Island,
Lagos.

High Commissioner for
Zambia,

11 Keffi St.

S. W. Ikoyi

Lagos.

High Commissioner for
Sierra Leone

192 Awolowo Road,

P. M. B. 2854

Lagos.

High Commissioner for
Trinidad and Tobago,
Plot 825,

192 Awolowo Road,
P,M.B.2854

Victoria Island,

Lagos.

1. Application in respect of other independent Cammealth
countries Republic of South African will continue lbe dealt with
by the Director of Immigration, Lagos in accordanegh the
instructions contained in the summary Regulations.
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Reference of Applications

2. Applications referred to the Director of Immigosm should be
submitted in duplicate together with a coveringeletcontaining
the following information:

(@) Reasons for the case being referred

(b)  Whether or not there is any local objection.

(c) Passport particulars and Immigration Status in Nege
When an application has been referred, the visalghmt
be granted until a reply authorizing the visa hesrb
received.

The Visa

3. A Valid Visa as Defined by the Immigration Actelahs:

“An impress or endorsement by any means on a tdaeiment,
purporting to be by or on behalf of the Governnudrtligeria subject to
compliance with any requirements prescribed byitiaigration
Authorities at a port of entry and v. specifiedeiand for the number of
journeys statetherein”.

It is a stamped impression on an Alien's Passpastel document or
occasionally other documents and with inked ineegtiusually
containing the following:

(a) Serial Number

(b) Place of issue

(c) Type of Visa

(d) Territory for which valid

(e) Period of validity

(f) Endorsements and/or reference number of that atythor
(g) Signature of issuing officer

(h) Date

It may also be literally described as an authagitaen by the
Government of a country or her representativeftwa@gner (Alien) for
the purpose of allowing such person to enter thincy.

Types of Via

4. ()  OrdinaryVisas:

(@) Transit Visa to enable an Alien to pass througheNaenroute to

a further destination;
(b) Single Journey Visa a visa valid for a single emttg Nigeria,;
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(c)  Multiple Journey Visa (A visa valid for any nber of Journeys
stated to and from Nigeria for a period of validitgt exceeding
twelve months).

(i)  Diplomatic Visa:

Issued only to Head of Mission no fee charged angranted only by
Nigeria Missions abroad.

(i)  Gratis Courtesyisa:

No fees charged. Issued to persons who do notfguali diplomatic
visa but who are foreign Government official trdwe) on official
business. It may be granted in cases where itnsidered undesirable
to accede to an application for a Diplomatic Visat where it is
desirable on grounds of international courtesyatlitate a journey.

5. It must be emphasized that gratis courtesy visapposed to
diplomatic visa; should be dealt with in accordargh the
standing visa instructions.

Endosamnents

6. The period of the validity, of the visa, both iretmatter to time
or the number of journeys must not be confused withperiod
of the Aliens permission stay in the country to evhihe is
travelling.

7. When a visa is issued after reference, it shoulérmorsed with
any endorsement included in the letter or telegodauthority.

Visa for Two or MorePersonsTravelling on the SamBasgport

8. In the case of a passport held by a man in whiehrarluded the
particulars of his life wife and/or minor childremder the age of
sixteen years of age or by a woman in which aréuded the
particulars of her minor children under the agesiateen years,
only one visa should be affixed and one fee chardé@ visa
should be marked "Accompanied by Wife" or "Accomdn
Children" (giving Christian Names) or: "Holder ohlgs the case
may be.

9. Where occasionally children over sixteen yearsgef are included

in a parent's passport, a separate visa shouldffxkedaand a
separate for levied for each such child.
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10. If the passport includes the particulars of a sarvar other
persons not members of the family, a separate peasspst be
produced and an endorsement made on the familyp@ashat
the person in question is not included in the wigtnority.

Man and Wife
Man and Minor 16 One Visa Man and Child over 16 TWisas
Wife and minor 16 One fee Wife and Child over 16oliees.

11. When an Alien whose passport has less than twelwethm on
run is entitled to a yearly visa, it is not genralecessary to
reduce the length of the visa in consequence. S8hauhew
passport be subsequently obtained, the yearlybasaansferred
to the new passport for the unexpired period withpay me
further fee. Both the old and new passports shbelgproduced
and the cancelled on the expired one.

Iron Curtain Nationals and Stateldrsons

12.  All applications for visas by Iron Curtain Natioagkee para. 26)
and Stat persons must be referred to the Direttonmigration.

13. No visas are required by holders of valid Uniteditves Laissez-
Pass travelling on official business covering natrenthan three
months.

Visa Application Outside Nigéa

14. Visas outside Nigeria are issued by Nigerian Embas#lissions
and Consulates abroad, and in any country where tlse no
Nigerian representative by Br Embassies, Missionsd a
Consulates in accordance with the instructions anad in
paragraphs 25 to 30 of this chapter.

15. Transit visa may be issued without references lt@lans (with
the exception those listed in paragraph 26 for phepose of
passing through Nigeria provided that:

(@) They are in possession of onward tickets for ainksdn beyond
Nigeria;
(b)  Their entry into a country beyond Nigeria is asdure

In cases of nationals of countries listed in paaphgr26 they may be
granted transit visa for 48 hours only without refeee. When transit
visa is granted without references 2 copies ofvika application forms
should be immediately despatched to the Directomahigration.
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Short Visit Visa

16.

Visa endorsec S/105 C may be issued withowdreate, for a
period of 90 day, subject to local security cleamio all aliens
with the exception of nationals of following coues:

Albania, Bulgaria, the Chinese Peoples Republic, S.8R.,
Czechoslovakia, , German Democratic Republic, Ylayis, Hungary,
Israel, Poland, Rumania, United Arab Republic, NoKorea and
Vietnam or Stateless Persons.

Provided that:

(@) The applicant is a bona-tide businessman or toamst not a
person seeking employment or intending to takermpleyment in
Nigeria;

(b) The applicant is a regular resident of the coumryhich he is
applying for a Visa;

(c) That his intended stay in Nigeria will not exceewtal of 90 days,
(if he is likely to-exceed this period the applioat must be
referred):

(d) That he is in possession of a return or onwardspartation
ticket from Nigeria and adequate funds for his renance in
Nigeria:

(e) In all such cases, a copy of the visa applicatiormf must be
forwarded to the Director of Immigration by airmeolether with
a minute of the action taken.

17. In addition to the above, Gratis Visas maylsntgd irrespective of
nationality for a period not exceeding 90 daysaliews:

(@) Applications from Diplomats, their particulars musbwever, be
sent by Cablegram to the Director of Immigratioml déne special
branch (Telegraphic Address "Placid Lagos™.);

(b)  Applications from members of Government of Foreagmntries:

applicants in this category will be required tadgtthe visa office
that they arc going to Nigeria at the invitationooke of the Federal
or State Ministries in connection with official boess. Visa
should be issued Gratis;
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()

18.

19.

United Nations Officer travelling on officialisiness. Visas should
be endorsed S/I 05/C and 2 copies of the visa @i should be
forwarded to the Director of Immigration, in theseaof persons
listed in paragraph 26, the particulars must initeetd be sent by
Cablegram to the Director of Immigration and to tBpecial
Branch.

Visas may be issued to Diplomats and Consular @ficuly
accredited to Nigeria without any stipulation asitae limit.

All other applications including applications byagiless Aliens
must be referred to:

The Director of Immigration,

Private Mail Bag 12532.

Lagos, Nigeria

Telegraphic Address (MIGRATION LAGOS).

All other cases must be referred and authority filcagos obtained
before a visa is

given.

Applications not Immediatelranted

20.

(i)

(ii)
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Whenever a visa is not ranted at the time of appba the "Visa
applied for" stamp should be affixed to the passpoother travel
documents of the applicant.

While under no circumstances should a passportareped*Visa
for Nigeria (or otherwise as the case may be) esfust is
important that at the same time as an applicatorafvisa which
Is not immediately granted is made, the passpaouldhbe
endorsedVisa for ..........cccceevvvviiiiiiennn. (Countapplied for on

Failure to affix the "Visa applied for" stamp tcetpassport of an
applicant who visa application has been refuseféerned or
withdrawn in the knowledge that would have to biised may
embarrass another control and lead to their grgntisa to an
applicant whose original application may subsedydrg refused
by the Director of Immigration (or corresponding tlearity

elsewhere). If the visa subsequently granted iukhbde placed
immediately under the "Visa applied for stamp.hé tapplication
iIs withdrawn, the stamp should be cancelled witk thords
"Application withdrawn".



TSM 142 TOURISM AS AN INDUSTRY

21. Where the "Visa applied for "stamp has not beancelled or a
visa subsequent issued, it is safe to assumehatpplication has
been refused or referred and the circumstanceseotase should
be ascertained from the previous control. This rbaydone by
telegram at the applicant's expenses.

22. If, however, the visa issuing officer is saédfthat there has not
been a refusal or a reference and the case isnosigesatisfactory
the visa may be granted notwithstanding that thed\épplied for"
stamp is not followed by a visa cancellation.

SELF-ASSESSMENT EXERCISE 2

Explain the kinds of Visas you've read about i thi
section. Recor@ook

23. A manuscript record book of the visas issuedl $fe maintained
and shall contain the following information:

1.  Visa number

2.  Nationality of person to whom visa issued
3.  Place and date of issue of passport.

4.  Number of passport and date of expiry,

5.  Name of person to whom visa is issued;
6. Type of visa issued

7.  Country for which visa is issued

8. Fee charges

9. Receipt No

Fees

N
B

The visa fee is levied at the standard rateegixavhere the
Alien’s Government charges Nigerian citizens a differer, fe
when reciprocity, according to the Nationality isagtised. Fees
are accounted for by the issue of official treasteygeipts, the
amount of the fees charged being inserted togewigr the
receipts number underneath the visa in the passportash
showing receipts will be maintained and all visedeeceived
paid to the Treasury under the appropriate Revdtead and
Sub-head.

Visa Returns

25. A monthly return will be submitted to the Ditecof Immigration
of all visas for Nigeria under following headings:
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Entry Visas
Re-entry Visas
Transit Visas
Multiple Visas

N =

A separate return regarding visas issued for and behalf of
Commonwealth countries shall be rendered monthly.

26. A return of revenue collected shall be submittechthly to the
Director of Immigration.

Visa Abolition Agreement

27. Governments of two or more countries may agreebtaish the
application of visa system between their nationd#iere doubt
arises instructions should be sought for in the many of Visa
Regulations.

3.1.3 EntryPermt

1. A valid entry permit is defined in the same wordsaavalid visa
according to the Immigration Act except that whilsa relates to
aliens, entry permit relates to Commonwealth Qitize

Entry PermitSygdem

2. The Entry Permit Systems is designed to assisirtimigration
Authorities in the proper administration of the' gr&ation
concerning the entry or admission of Commonwealttizéhs
into Nigeria. For this purpose, Nigerian Consulaffig@rs in
Nigeria Missions and Embassies abroad and If Brifassport
Officers who are acting on behalf of the Governmehtthe
Federation of Nigeria cap conveniently be descriasdutposts
of Immigration Authorities.

3. The system is of immense advantage to Commonwe€alirens
desirous of travelling to Nigeria in that refusélam entry Permit
would deter, from undertaking a journey, those wamay not be
able to satisfy the immigration requirements andrepghem the
inconvenience of embarrassment of being refusethipsion to
land.

4. The grant of an entry permit is, however, no guemrthat the
recipient will be allowed to land in the countryr fahich it is
issued. The entry permit is issued subject to c@npé with the
Immigration Laws on arrival and the final authoriyregard to
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the grant of permission to land rests with the Ignatiion officer
at the port of arrival.

5. To achieve successfully the objects of the epérynit system, it is
necessary when dealing with applications for epéymit that:

(@) The entry permit instructions contained in the swannof entry
permit regulations should be carefully compliedwas well in the
spirit as letter;

(b) Cases should be subject to a careful examinatiothatothe full
facts re to the intended journey can be ascertaifiedthis
connection interview is often of primary importargiace during
it, an applicant may admit facts which he has psebo omitted
from his written application

(© All cases in which doubt exists should be refetmethe Director
Immigration with the full facts as to why the caseeferred.

(d) No exceptions to any of the Regulations should lelenwithout
reference to the Director of Immigration.

Entry PermitApplications.

6. All applicants for entry permit are requireddomplete an entry
permit application form (IMM. 22A) and submit to eth
Immigration Officer-in-charge of the Permit Sectimgether with
valid passports and three passport size photographs

7. The Entry Permit application form shall be sutbeai in triplicate
In respect entry permit applications requiring refeee.

Re-Entry Permit for Nigea

8. All applications for re-entry permit for Niger&ae required to be
SUPPOI letters from the employers of such Commoittvea
Citizens certifying tl applicants are returningth@ir employment
and that the employer f immigration responsibilitgr the
applicant's repatriation from Nigeria un provisiord the
Immigration Act and Regulations, endorsed with any
endorsement included in he letter or cablegrametegtam of
authority.

Entry Permits for Two or MorBersonsTravelling on the &me
Pasport

9. In the case of a passport held by a man in warehincluded the

particular: wife and or minor children under theeagf sixteen
years of age or by a woman in which are includetiquaars of
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her minor children under the age of sixteen yealy one entry
permit should be affixed. The entry permit shoule) b
"Accompanied by wife" or Accompanied by childrendiving
Christi names) or "Holder only" as the case may be.

10. Where, occasionally, children over sixteen yearsage are
included in a passport, a separate entry permuldhoe affixed
for each such child.

11. If the passport includes the particulars of a sarea other persons
not men the family, a separate passport must bdupeal and an
endorsement mad, family passport that the persajquéstion is
not included in the entry permit authority.

Transfer of EntryPermits

12. When a Common wealth citizen whose passport has thesn
twelve months to run is entitled to a yearly emggrmit, it is not
generally necessary to reduce the length of they gggrmit in
consequence. Should a new passport be subseqabtdlyed, the
yearly entry permit may be transferred to the neasport for the
unexpired period. Both old and new passports shbelgroduced
and the entry permit cancelled on the expired one.

13. No entry permits are required by holders of validitedd Nations
Laissez-Passer if travelling on official businessl avish to enter
Nigeria for period: of not more than three months.

Entry Permit Application Outside Nigi&a

14. Entry Permits outside Nigeria are issued by Nigé&mbassies,
Missions and Consulates abroad, in accordance \fi&
instructions contained in paragraph 21 to 30 of thapter.

Short Visit EntryPermits

15. Entry Permits endorsed "CW/YEARSERIAL NUMBER" mag b
issued to all Commonwealth Citizens without refeeero the
Director for a period of 90 days, subjects to losa&curity
clearance, provided that:

(@) That applicant is a bona-fide businessman arigb and not a

person seeking employment not intending to takemployment
in Nigeria;
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(b)

(€)

(d)

(€)

16.

The applicant is regular resident of the countrywinich he is
applying for Entry Permit;

That his intended stay in Nigeria will not exceewtal of 90 days.
(if he is likely to exceed this period the applioat must be
referred);

That he is in possession of a return or onwardspartation
ticket from Nigeria and adequate funds for his ren@ance in
Nigeria;

In all such cases a copy of the Entry Permit appbn form must
be forwarded to the Director of Immigration by aaimtogether
with a minute of the action taken.

Entry Permits may be issued to Diplomats and CandDfficers
duly accredited to Nigeria without any stipulat@asto time limit.

Applications not Immediatelraned

17.

18.

19.

20.

Whenever an entry permit is not granted, at the tiapplication
the "Entry Permit Applied for" stamp should be wdll to the
passport or other travel documents of the applicant

While under no circumstances should a passport tamped
“Entry permit for Nigeria (or otherwise as the casay be)
refused it is important that at the same time as an apjpdiceor
an entry which is not immediately granted is mdde passport
should be endorsed "Entry Pernotf...............cccoceeene. (cotry)
applied foron .......cccccceeeeeennns (date)2. Failure to affix the "Entry
Permit applied for" stamp to the passport of anlieppt whose
entry permit application has been refused, refeoragithdrawn in
the knowledge that it would have to be refused remparrass
another control and lead to their granting an epiymit to an
applicant whose original application may subsedyédrg refused
by the Director of Immigration (or corresponding tlearity
elsewhere).

If the entry permit is subsequently granted it dtooe placed
immediately under the "Entry Permit applied forarsp. If the
application is withdrawn the stamp should be cdedelith the
words" Application withdrawn".

Where the "Entry permit applied for" stamp has rmen

cancelled or an entry permit subsequently issueds safe to
assume that the application has been refused erreeffand the
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circumstances of the case should be ascertainedtfre previous
control. This may be done by telegram at the apptis expense.

21. If, however, the entry permit issuing officergatisfied that there
has not been a refusal or a reference, and the isasierwise
satisfactory the entry permit may be granted ndisténding that
the "Entry Permit applied for" stamp is not follavey an entry
permit or cancellation.

RecordBook

22. A manuscript record book of the entry permgsued shall be
maintained and shall contain the following inforraat

Entry Permit number

Nationality of person to whom entry permit issued
Place and date of issue of passport

Number of passport and date of Expiry

Name of person to whom entry permit is issued.
Type of entry permit issued.

Country for which entry permit issued.

NoohkwdpE

Fees

23. No fees are charged.

Entry PermitReturns

24. A monthly return will be submitted to the Ditec of
Immigration of all entry permits issued for Nigenader the
following headings:

Entry Permits

Re-entry Permits
Transit Entry Permits
Multiple journey permits

PwONPE

A separate return regarding entry permit issuedafwd on behalf of
Common wealth countries shall be rendered monthly.

SELF-ASSESSMENT EXERCISE 3

Mention the kinds of information that is usually ntaned in a
manuscript record book of the entry permits.
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3.2 Economic and HealtRegultions
Economic

The Nigerian Immigration rules and regulation akoavminimum of US
$500.0 to be carried (or in hand) for outboundetivs for an
individual that has business visa, the amount @tbaan be more than
$500.000' for tourists/students,U$500 is allowed.

Health

Any Nigerian travelling outside the country is egfe#l to be vaccinated
and have what is referred to as "yellow card". yékow card is prove of
sound health or immunization against certain desedkat may prohibit
the carrier from entering some countries of theldvor

3.3Requirement$or Obtaining Machine ReadalRasspor{MRP)
Checklist Fresh Application for MRP t@dard Format)
Applicart

[

A Birth Certificate/Sworn Affidavit or Age Declaian

2 | Marriage Certificate or Sworn Affidavit of Marriag@n
case of Married women)

3 | A letter of Consent from any parents in case ohidc
under 17 years of age

4 | A letter of Consent from the husband, in caseafried
womer

5 | A letter of Indigeneship from your home Local
Government Area or State Liaison

6 | A letter of Residency in the FCT from the Chaimat
the FCT: Areas Council where you reside. Or

7 | A letter of Introduction from your 'Head' of Depaent if
you are a worker, working and residing in the FQI |0
your parents' place of work.

8 | Two current passports --sized photographs of the
Applicant

Evidence of payment of a fee of N 5, 100:00 in Bank
Draft from UBA -Garki Branch

A completed Guarantor's Form B21 in case of Adylts.
(Gotten from the Immigration Authorities):

Lastly, if an when all the above have been produged
will be given gplication form and a file will be opened
you.
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A. Application for Re-Issue (MRBtandard) Aplicant

1 | Asin A3 and 4 above, plus letter of request f-issue
from the applicant or his sponsor.

2 | photocopy of Relevant pages of the passport tasste
an submission of the Passport to beissued togeth
with the Application form

3. | A current passport-sized photography of theiagpt

4 | N5, 100:00 Applicant fee in Bank Draft from V.B.A
Garki Branch.

3.4 EnvironmentalProtection andConservation

There is a close, inseparable relationship betweewvironment and

tourism. The Collins Gem English Dictionary (New)esdribes

environment as “external conditions and surrourglimywhich people,

animals or plants live" Tourism is an activity (Whatever form) carried
out on the planet earth anywhere around the glaté&, makes use of the
environment and all that are therein.

The majority of the tourist attractions are proddby the physical
environment (both nature and manmade).

The state of environment quality in any area ipafamount importance
to tourism activities. A very neat, beautiful emriment is already an
attraction and an aesthetic appeal to tourists.

The state of environmental protection, care andseonsation had been
appauling in several of our cities in the past. dsesult of this, the
government, during one of the military regimes htd introduce
compulsory environmental sanitation day the aim waset aside, few
hours of a Saturday morning for general cleaningwds to create
awareness and instill the spirit of cleanlinesseuery individual. The
need for a healthy environment can not be over asipbd.

Government Proposéstrategies

1. All tourism development should be properly locatashd
designed according to principles set forth in thatidhal
Tourism Development Master Plan, and the guideliokghe
relevant town planning and tourism development agsnof the
government.

2. All tourist facilities including hotels, restaurantand resorts
should apply proper sewage and solid waste dispeshahiques.

44



TSM 142 TOURISM AS AN INDUSTRY

3. The uncontrolled exploitation of land (saw millinghining and
explosive etc) that exists in the tourism zonestrhasstopped.

4. Awareness campaign on sound utilization of forasd avildife
resources for socio-economic development with degand to
conservation objectives should be the practice.

5. All the historic and traditional sites must be cemwsd and
developed with visitor facilities.

6. Measures are to be taken to control all environalehealth
problems.

7. In appropriate cultivation and grazing practicesuti be stopped
to avoid soil erosion and environmental degradation

8. In addition to using sound environmental plannimg@ples, the
formalized techniques of environmental impact assest (EIA)
and environmental management must be applied.

9. Appropriate horticultural practice should be undken in all
designated tourism Development zones.

SELF-ASSESSMENT EXERCISE 4

A student friend has approached you to give him esanformation
concerning Nigerian economic and health regulation a student
travelling to London for summer vacation Advise him

4.0 CONCLUSION

Going through this unit, you're learnt about inbdnoutbound travellers,
economic regulations concerning such travellersjtheregulation, law
and other regulations.

5.0 SUMMARY

All countries of the world has rules and regulagidinat guide movement
of people that goes out or comes into such a cpuand particularly
visitors/tourist as it is concerned in this case.

It is very necessary for an individual or group rtsuto find out
necessary and relevant information about any ossiim before
travelling there to guard against embarrassment.
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6.0 TUTOR-MARKED AS3SGNMENT

Enumerate 10 requirements for a Fresh applicaboa Machine
Readable Passport (MPR).

7.0 REFERENCES/FURTHEREADINGS

Lundberg, David (1990)ourist Business. New York

Falade, G. O. (2000Wnderstanding Tourismin Nigeria. JIS Printing
Press Ibadan, Nigeria.
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1.0INTRODUCTION

Tourism statistics are gathered and published l®ryecountry today.

The WTO further collects it from all countries taake global appraisal
and projections. Certain basic information is mageailable to us via
these statistics which relate to different fieldstheir face value some of
it may appear to be useless or unnecessary. Howeverality they are

relevant in many ways. This Unit, after definingatstics and

measurements, highlights the need for tourism ssiegi It also

introduces you to the type of statistics collectdl its relevance to
tourism industry. You can use them in relation ¢oiryenterprise or job.
This can be done at macro as well as at microdevel

2.0 OBJECTIVES

After reading this Unit you will be able to:
define statistics and statistical measurements;
appreciate the need for tourism statistics; and

know about the problems of statistical measurenmerglation to
tourism statistics and the methods of measurement.
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3.1 Statistics: Definition and Uses

The word 'statistics’ is used both as singular plgal nouns. In the
plural sense, it refers to numerical facts pertajrio a body of objects or
people. As a singular noun, it stands for the smethat deals with the
methods of collection of data and of the ways adlyring them and
drawing inferences.

Statistics is a useful tool for the measurementaaly quantitative

phenomenon. One such tool is finding of averages.ekample, one can
measure the average height for students in a olag®e average number
of visitors to a monument per day, the average mumbguests arriving

at a hotel per day or the average turnover of aestu shop at a tourist
place. In the foregoing illustrations all the staein a class, all the
visitors to a monument, all the guests arriving dtotel or the turnovers
for every day are called the population in statédtistudies. However,
statistics cannot be used for the measurement aitgiive phenomenon
like the colour of a person or the taste of oranges

3.2 StatisticaMeasures

The most commonly used statistical measures foesassent and
comparisons are:

Totals confidence intervals
Averages Indices.

Quartiles and fractiles rate and ratios
Variances and deviations coefficients, and
Point estimates multipliers

The totals refer to the count of all the units loe taggregate of all the
values of the units in the population or the sampler example, the
number of tourists who visited a particular placginy a year and the
total expenditure incurred by them at the placeisif are‘totals’.

The aggregate of all the units in a system or reg® called the
population and a part of it is called a samplesTist of all the visitors to
a particular monument in a day constitutes a pdumand a few of the
tourists selected for a survey on the same day raaeenple.

An average is the most representative value ofngpkaof units or the
population most commonly used averages are aritbmaan median,
mode, geonigic and harmonic mean and are known as measures of
central tendency.
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The arithmetic mean is the value per unit. It itaoted by dividing the
'total value’ by the total number of units. The i@ge duration of stay of
tourists at a particular place, average expendpardourist, etc., are best
measured by using arithmetic mean.

Median is the middle most value if all the unite arranged in ascending
or descending order. It is useful for the measurgnoé average room
tariff and occupancy'ral hotel rooms.

Mode is the most frequently occurring value amorgstthe values.
While planning certain facilities like conferencalll, river rafting
equipments etc., it is important to judge the nm®mihmon size or the
groups demanding such facilities. The mode valuthus a very useful
measure in such cases.

Geomdric Mean is the nth root of the product of all thalues of
observations in a study. Harmonic mean is the recg of the arithmetic
mean of the reciprocals of the observed values.

Quartiles and Fractiles are the values of the &g corresponding to
one- fourth and one-tenth of the cumulative freqies after arranging
the values in, ascending or descending order.

The Variance and Deviations are known as measitrdisersion. They
provide valuable information on the reliability @verages and other
estimates. The common measures of dispersion argesa quartile,
deviation, mean deviation and coefficient variation

Range is the difference between the largest andrttadlest value
assumed by a variable. It is often used in tougsitor to indicate
the variation in hotel tariff, expenditure levelsdaduration of stay
of tourists,

Quartile Deviation is one-half of the differencetveeen first and
third quartiles

Mean deviation about median is the arithmetic mednthe
absolute values deviations of observations fromiamednd
Variance is the sum of square.); of deviation efdbserved values
ratio of standard deviation to the arithmetic mesatihe coefficient
of variation.

StandardDeviation is the square root of variance. The pei@ge ratio
of standard deviations to the arithmetic mean i toefficient of
variation.

Point Estimates are the likely values of a popuwlatiparameter
obtained from a sample of observations. For exantble average
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expenditure per tourist in a place is normally otg#d as a point estimate
by surveying a sample of tourists.

Confidence Intervals are the intervals in which vh&ie of a population
parameter is expected to lie with a specified levklconfidence or
probability. These are also obtained from a saroplgbservations as in
the case of point estimates.

Indices are dimensionless quantities used to meashanges over a
period of time and geographical regions. The inglicermally being used

are price indices, growth indices, seasonally eslietc. Tourist price

indices are often worked out to measure the changeprices as

applicable to tourists. Growth indices are useth&asure the past trends
in tourist traffic, receipts etc. Seasonality ireficof tourists arrivals are
used to formulate marketing strategies and resour@nagement

decisions.

Rates indicate value per unit item or growth peit time. The rates of
growth are often expressed in percentage termsoRatre fractions
expressed usually in percentages.

Coefficients are also dimensionless quantities usedheasure certain
phenomenon or relationship. For example, correlatioefficient is used
to measure the degree of linear relationship betvwee or more variable
and regression coefficients are used to predictvdlee of one variable
based on the values of other variables.

Multipliers are certain numbers used to obtainltotapact or value by
multiplying the estimated direct impactor sampleieaespectively.

SELF-ASSESSMENT EXERCISE 1
What do you understand by statistics?

3.3 Need for Tourismtatistics

Tourism is a social phenomenon with significant resoic
consequences. The measurement of its volume andbdi®n along
with its impact on specific geographic areas isrefore, important for:

having a proper perspective of the tourism seeiid,
planning its future development

The specific objectives of having tourism stats@ce to:
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Provide a proper perspective for the activity tadgupolicy
decisions.

Provide an objective basis for development planning
Provide quantitative information for evolving maitkeg
strategies. and

Facilitate investment decisions.

3.3.1Understandinghe Persgctives

In order to have a proper perspective of tourismrefation to any
particular destination or region, it is necessaryevaluate its magnitude
and significance. While the magnitude is measuneims of volume of
tourist traffic, its significance is evaluated iarms of tourism receipts,
value added tax revenue employment, etc.

The basic measurement of volume is 'tourist visitstourist arrivals'. It is
the total number of tourist arrivals at the givestthation over a period of
time usually whole year.

The second main volume statistics is the averaggtheof stay which is
measure terms of days or nights at the destinaligorovides a general
indication of the nature tourist traffic and thendand for tourist
accommodation.

The best single overall indication of the magnitedéourist traffic to any
destination is the total tourist days or nightgslobtained by multiplying
the tourist arrival figure with the average lengtlstay.

The value of tourism to an economy is mainly refecin the tourist

expenditure at destination or the tourism receilpt. encompasses
expenditure on a wide variety items, ranging frohe tpurchase of
consumer goods and services inherent in travek diaythe purchase of
small durable goods for personal use as well asesors gifts for family

and friends.

In the case of international tourists, the paymentsle in respect of
journeys to, from the destination normally do notrae to the destination.
They are therefore included in the statistics oiriton receipts. However,
fare payments by foreign visitor to national cagidor international
transport represent income to the country visifEdey are, therefore,
evaluated separately and included in the tourisaipés.

The tourist expenditure in the case of domestidstaiincludes the cost of

travel and from destinations as well as expendiatréne place of visit. It
is, thus, the total amount spend by tourists wéwlgy from
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home including advance payments on S1 items as fare
accommodation.

The average expenditure per tourist or per daybisined by dividing
the total tourist expenditure by the number ofvals or the number of
tourist days. While global estimates of tourist exgiture provide a
general indication of the value of tourism to ecowyo the averages
provide general indications of the type and quabfythe tral to a
destination.

The statistics of value added, tax revenue and @npnt due to
tourism are obtained through industry surveys. diliference between
the total value of output at ex-factory price ahe walue of material
inputs is termed as value added. It is the sun tbtkactor payments in
the form of rent, wages and salaries, interest pmadit. The indirect
taxes accruing to the Government from tourists &maism related
industries and other tourism related industries starte direct
employment due to tourism. The employment generetedher sectors
of the economy due to the multiplier effect of teur is termed as
indirect employment.

3.3.2 Development andlannng

The planning for the development of tourism infrasture involves an
objective assessment of the existing demand oowsariourism products
and their levels of supply. It is also necessaryntke realistic forecasts
of both demand and supply based on past trendp@my guidelines.

The demand can be either actual or potential. Témashd which has
already fructified into tourist visits is the actu@mand and that which

is yet to be fructified is potential demand. Thended statistics,
particularly tourist arrivals and tourist nightgve to be complied by type
of accommodation, means of transport, places disaad facilities
availed to estimate the demand on specific .toupsoducts. Potential
demand is usually assessed in terms of travel gatesrget populations,
positive response rates to advertisements, levels/areness etc. through
market surveys at the source markets.

The most important consideration in the planningoaofrism projects in
specific locations is the capacity to absorb touridt is assessed
through various methods like tangible resourcetBmiolerance by host
population, satisfaction of visitors, excessiveeraf growth or change,
cost-benefit analysis and systems approach. Thicappn of any of

these methods for the measurement of carrying dgpaequires

massive data on tourist consumption patterns, resogonstraints,
changes in the behavioural patterns of local pdmrasatisfaction

52



TSM 142 TOURISM AS AN INDUSTRY

levels of visitors etc. Such data are usually gaithethrough special
surveys of both the host community and the visitors

3.3.3 Evolving Marketindgstrategies

Tourism marketing is a follow-up of planning andvd®pment to
maximise the economic gains from tourism. The idieation of

marketing segments, product positioning and evglvioi effective

communication and marketing strategies are thengatelements of a
marketing plan. The preparation of such marketiteng involve the
collection and analysis of large volumes of data v@mious aspects
including global trends, market segments, tourisifiles, destination
features, strengths and weaknesses of the protiuct e

The global trends on international tourism are Uguabtained from

the publications of international agencies like WorTourism

Organization, Pacific Asia Travel Association etand those of the
originating countries. The trends on domestic tsmriare obtained
through tourist surveys or periodical statisticgborting systems.

The market segmentation analysis involves the satatien of total

volume of tourist visits and nights by country/maaf origin, purpose of
visit and psychographic groups. The formationsyfghographic groups
are based on their demographic profiles and bebaafgatterns. The
statistical variable usually being analyzed in thisgard include
demographic particulars like age, sex, educationypation, nationality,
country/place of residence, ethnic origin; persohabits like taking
package tours, participation in sports and gamesaetd travel habits
like taking package tours. travelling with familynda friends,

accommodation and means of transport used, patioip in local

events, travel planning and motivations. The desitom features in
terms of attraction and facilities available andey of tourisms visiting
along with the strengths and weaknesses of toupisiducts offered by
a destination or country also need to be assessedirecting product
development and marketing policies.

3.34 Facilitating  Investment
Decisbns

Investment in any industry, including tourism, isvays based on

'perception’ of return on investment and pay bakogs. The calculation
of these parameters with a reasonable degree airamc requires

statistical data on profitability of-existing unitsccupancy rates, industry
profiles etc. These statistics are usually coli@ctierough surveys of
existing units.
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3.4 Problems of Meagsenernt

The measurement of tourism phenomenon poses squedslems. The

identification of tourist from other travellers atfte local population is a
major task in the case of both international anchetic tourists. The
problem is more severe in respect of domestic $owas there are no
border controls and administrative checks in th&mvements.

International and domestic tourists are usuallyedéntiated with the
help of travel documents Ilike passports; Visas and
embarkation/disembarkation cards. These documertishawever; not

designed for the sole purpose of collecting tourgtatistics and as such
their use is often restricted by other agencies @gefahitional problems.

Very often, cooperation of tourists is requiredyagher statistics through
surveys. The reliability of such measurements tdepends on the
responses given by the tourists.

A major problem in the measurement of economic ichiméd tourism is
that the industry itself is not well defined. Trautism industry consists
of several segments which cater to both touriststha local population.
It is also invariably not possible to make defiraleocations between the
two groups of consumers. Special statistical pnognas are therefore
required to resolve, these problems, of identificaand allocation.

3.5 Methods of Meagenernt

The statistical measurements of tourist flows ahdirt impact are
generally obtained by surveying the visitors or tbarism production
units at one or more of the following places:

Place of visit or destination
Points of travel between the destination and tiggror
The usual place of residence.

The different kinds of surveys/studies that carcaeied out in each of
the above places are the following:

i) Surveys/Sudies at Denation
Counting by controlling the visitors at touristesit
Surveys of visitors at tourist sites

Census and registration of accommodation units
Survey of tourism production units.
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i) Surveys at Points of Travel (Between the Destinatiod the
Origin)

counting by administrative controls at the entryng
survey of passengers at the entry points
survey of passengers at some points along thainggu

i)  Survey at the Usual Place &feddence

Household surveys of residents in the country

Survey of companies, public administration unitsl amstitutions.
Survey of tourism intermediaries like travel agendsir operators,
air taxi operators, tourist transport operators etc

The choice of anyone or a combination of the abmethods for the
estimation of volume of tourism has to be basedhenultimate use of
such estimate, operational convenience, levelscotiracy desired and
resources available. However, the methods generaibed are

enumeration and surveys of visitors at the entigptppsurveyor census of
accommodation units and household surveys of retsdeThe first

method consists of counting the visitors from ttadecuments like

embarkation/disembarkation cards at the entry polhis widely used in
the case of international tourists. The surveydaooirists at the entry
points at the time of their departure are usefuldiotaining profiles and
behavioural patterns of international tourists afram obtaining the total
count of such visitors.

Surveys or census of accommodation units are dtsa being employed
for obtaining estimates of number of visitors amdadion of stay' of both
international and domestic tourists at various gdamf visit. The
household surveys are particularly useful for asegsthe volume and
distribution of domestic tourism, though they aftem costly and time
consuming.

Tourist expenditure statistics are obtained eithesurveying the tourists
or indirectly from the accounts of hotels, restatsaand other providers
of tourism services. The receipts from foreign itssr can also be
estimated from the records of banks on foreignenay exchanges.

3.6 World Tourist Arrivals andRecepts

Systematic measurement of tourist traffic is a megghenomenon. It
began only towards the beginning of twentieth cgntwhen the volume
of international tourist traffic began to reachrsigant proportions. The
measurements were, thus, confined only to intewnati visitors. The
countries which emerged as tourist destinationstaded, estimating
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the traffic in the beginning of the century weres#ia, Switzerland and
Italy. The foreign visitors received by these coigst during 1929 were
estimated to be 2, 15 and 1.25 million respectivelyne global

.estimates of tourist arrivals and receipts areyewer, available only
from 1950. The total arrivals during that year wab®ut 25.28 million
who spent US $2.1 billion. There has been a phenamgrowth in

tourist traffic since then and the year 1992 reedré total of 476
million world arrivals with an estimated receipt bfS $ 2.1 billion;

According to WTO's latest figures the historic hblflion mark was

achieved in 1993.

SELF-ASSESSMENT EXERCISE 2
Which of the following statements are right or wg@riviark or

I Tourism receipts statistics include payments madeespect of
journey to and from the destination by internatldoarists.

. Average expenditure is obtained by multiplying tegpenditure
by number of arrivals.

iii. Multiplier effect of tourism is called indirect ehgyment

iv.  Tourist surveys are done to know the trends in dim&ourism.

4.0 CONCLUSION

Now that ya've gone through this unit, you should be able to aefin
statistical measurement and appreciate the neg¢dunsm statistics.

5.0 SUMMARY

This unit has familiarized you with the relevandestatistics and
measurements in tourism

It has bearings on future plans, destination dgretnt, indirect
employment etc.

It also acquainted you with the most commonly usedistical
measures

Problems faced in measuring tourism statistics \atse touched
upon in the unit to give you an idea of the limdas faced in
this regard.

Key Wards

Accrue:  To come naturally
Dispersion Scattering

Encompass: to bring within the fold'
Fractions: Parts of a whole

Fructify: Bear results
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Harmonic: Quantities which are in arithmetical preggion
Magnitude: AmountParameter:
Measurable featurBerspedive: View
from a particular point Regression:
Background movement
Variable:  That can be adapted

SELF-ASSESSMENT EXERCISE 3

Mention the ten (10) most commonly used statisticahsures for
assessment and comparisons.

6.0 TUTOR-MARKED ASSGNMENT

Enumerate the different kinds of survey that cacdreed out
concerning a visitor/tourist at:

1) Place of visit or destination.
2) Points of travel between the destination and tiggror
3) The usual place of residence

ANSWER TO SELF-ASSESSMENT EXERCISE 3

1) Totals

2) Averages

3) Quartiles and fractiles

4) Variances and deviations
5) Point estimates

6) Confidence intervals

7) Indices

8) Rate and ratios

9) Coefficients

10) Multipliers
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